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Connecticut Banking 
Commissoner Jorge Perez 
says lenders’ profitability 
is good despite low 
interest rates. 
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onnecticut banks are more 

4 C profitable today than they 
collectively were before 

the Great Recession despite 
razor-thin interest-rate margins. 
Forty-five banks headquar- 
tered in the state posted $338 
_ million in combined profits in the 
» first half of this year, according 
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Thin spreads don’t slow 
CT banks’ profits 


to June 30 data from the Federal 
Deposit Insurance Corp., a key 
overseer of both of state- and 
federally chartered banks. 

A year earlier, they posted 
$297 million in first-half profits, 
FDIC data shows. In the first six 
months of 2007, the latter half of 
which many economists agree 
was the start of the recession, 57 
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and will teach future generations by example. 
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HEDCO sails ahead with new hands on the tiller 


By Gregory Seay 


gseay@HartfordBusiness.com 


orty years ago, anonprofit microlender, 
with encouragement from Hartford’s 


insurance-industry “bishops” and a 
$7,500 stake from the city, was birthed to 
fund loans that were just too small or too 
risky for traditional financiers. 

What began as the Hartford Economic 
Development Corp. — now known as HEDCO 
Inc. — has evolved into the biggest small-busi- 
ness, nonprofit and microloan financier of its 
kind in Connecticut, one with amore than $25 
million portfolio of loans and a multi-million- 
dollar bank line of credit. 

Along the way, HEDCO, too, has cemented 
ties with many of Connecticut’s commercial 
banks, eager partners for financing loans to 
microborrowers whom HEDCO not only vets but 
nurtures with technical support and training. 

It has proven a profitable arrangement, 
HEDCO officials and its advocates say. The 
local, regional and state economies benefit from 
HEDCO borrowers’ creation of jobs and purchas- 
es of goods and services. Also, HEDCO’s lending 
resume and network of business contacts grows 
with each repaid borrowing, officials say. 

But perhaps even more important to HED- 
CO’s bank partners is the opportunity to show 
banking regulators that they are living up to 
their mandates to seed economic development 
in the communities they serve, particularly to 
low-income or underserved borrowers. 

“HEDCO is not only about lending,’ said 
Fernando G. Rosa, a 36-year HEDCO officer 
who ascended to the CEO/executive director 
chair with the August retirement of long-time 
predecessor Samuel Hamilton. 

At the close of fiscal year 2014, HEDCO 
had net assets of $11.5 million, according to 
its IRS Form 990 filing. In fiscal 2014, HEDCO 
had revenues of $2.2 million, down from $3.6 
million in 2013. Its fiscal 2014 margin fell to 
$173,376, from $1.1 million a year earlier. 

Indeed, HEDCO’s umbrella harbors 22 busi- 
ness-development, training and related pro- 
grams. One of those is its Business Resource 
Center housed in the same building at 15 Lewis 
St. downtown as its headquarters. There, 
aspiring entrepreneurs share cubicled office 
space from which they run their operations. 

The resource center also is where female and 
minority contractors and their employees get 
instruction on construction and job-site stan- 
dards leading to their certifications under the fed- 
eral Occupational Safety and Health Act (OSHA). 

Launching the resource center in 2006 
was aresponse to the persistent refrain from 
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HEDCO Inc. CEO Fernando Rosa and Chief Operating Officer Kim Hawkins flank Barbara Sanchez, office manager for 
Farmington Valley Wall Concepts LLC. Farmington Valley Wall is a client of HEDCO’s Business Resource Center. 


aspiring entrepreneurs about the need for 
coaching beyond how and where to get a loan, 
Rosa said. They also coveted knowing more 
about how to land and manage public and 
private contracts; write an effective business 
plan; read aspreadsheet, along with bookkeep- 
ing and marketing, among other needs, he said. 

“They have the skill set to do the [contract] 
work, but don’t have the skill set to do the back- 
office part of it,’ said Kim B. Hawkins, who oper- 
ated her own masonry-contracting business in 
Hartford for 22 years before joining HEDCO. 

Hawkins ran the resource center its first 
nine years, until her August promotion as 
HEDCO’s chief operating officer. 

It is HEDCO’s commitment to serving Con- 
necticut’s small- and minority-business commu- 
nity, plus the stability of its leadership, that has 
made it such an asset, says Jose Mendoza, CEO 
of Hartford's Spanish American Merchants 
Association (SAMA), another HEDCO partner. 

“We've had a great partnership throughout 
the years,’ Mendoza said, adding that HEDCO’s 
recently-retired CEO, Sam Hamilton, “was a 
great advocate for the Hispanic community.” 

Having seasoned hands in Rosa and 
Hawkins take the reins from Hamilton, who 
was only the second CEO in HEDCO’s his- 
tory, makes it “really a seamless transition,” 
Mendoza said. 

“Im hoping they will continue to be the 
same,” Mendoza said. “They are responsible for 


a lot of small businesses being in business.” 


Consistent leadership 

Catherine Smith, who heads the state 
Department of Economic and Community 
Development, says HEDCO, too, has been 
an invaluable lender-partner to her agency. 
Working closely with DECD, HEDCO suc- 
cessfully lent about $2 million to small-busi- 
ness applicants as part of the state’s Express 
Loan program, and is in line to receive anoth- 
er chunk of lendable funds, she said. 

But it is HEDCO’s deep connections that 
have opened doors for DECD into minority 
businesses in some of the most economically 
hard-hit corners of the state, Smith said. 

“We'd love to see a HEDCO in every major 
metropolitan area in Connecticut,” the DECD 
commissioner said. 

Contributing to HEDCO’s legacy is the 
continuity of its leadership, insiders and 
advocates say. Only one other person had 
helmed HEDCO for 20 years prior to Hamil- 
ton, who’s CEO term also lasted two decades. 

Barbara Randolph is a West Hartford finan- 
cial adviser who has chaired HEDCO for about 
three decades. Randolph says HEDCO’s 30-mem- 
ber board opted to promote Rosa and Hawkins 
because directors were comfortable with the 
pair's knowledge of the lender’s internal culture 
and diverse network of community contacts. 

“It’s a strong organization. It is fiscally 





sound,” Randolph said. “It’s recognized as a 
premier organization by all who have come 
in contact with it.” 

According to Rosa’s estimates, at least two 
out of every three restaurants in the Hartford 
region have turned to HEDCO for financing. Due 
to the food-service industry’s transitory nature, 
banks are hesitant to lend directly to operators. 

HEDCO regularly participates with area 
lenders to finance small-business operations or 
their projects. For example, Rosasays, aHEDCO 
client needs a $500,000 loan. So, a local bank 
partner steps up to stake $350,000, on condition 
that HEDCO commits to funding the balance. 

The HEDCO borrower not only gets the 
loan, but in the process a handful more mile- 
stones are attained: HEDCO has helped a 
needy client, while booking another money- 
making credit. Meantime, the partnering 
bank, too, has made a potentially profitable 
loan and established a blossoming banking 
relationship with the borrower — one that it 
can showcase to bank regulators. 

Like most lenders, HEDCO insists when- 
ever possible that borrowers put up between 
$1 and $1.50 worth of collateral for every $1 
lent, to recover its investment. In a 12-month 
period ended June 1, 2014, HEDCO’s chargeoffs 
of uncollectible loans was $465,138, or 1.9 per- 
cent of its $24.9 million in outstanding loans, 
according to its audited May 2014 and 2015 
financial statement. Year-earlier charge-offs 
totaled $585,437, or 2.5 percent, of its $23.8 mil- 
lion in loans outstanding. 

Len Suzio, founder and CEO of GeoDat- 
aVision, a Wallingford bank consultancy 
specializing in regulatory compliance, says 
HEDCO has been an effective lever for banks 
in fulfilling their federal Community Redevel- 
opment Act requirements. The law mandates 
that banks be active, equal-opportunity par- 
ticipants in developing and supporting the 
economies in communities where they are 
headquartered and/or have branch offices. 

Failure to satisfy CRA obligations can 
subject a bank to extra scrutiny from bank- 
ing regulators, especially if one lender wants 
permission to acquire or merge with another. 
A poor CRA record can prompt regulators to 
scuttle a deal, or to at least extract specific 
CRA commitments from the successor. 

“The potential for HEDCO is far greater 
than what its actual achievements have been,” 
said Suzio, a former Connecticut lawmaker. 


Deep roots 
HEDCO was started in 1975 at the urging 
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of the heads of major insurers who called the 
Hartford region home: Aetna, The Phoenix, 
Travelers, The Hartford, and former Connect- 
icut General Life (now Cigna), Rosa recalled. 
They were motivated, he said, by mounting 
complaints from prospective and actual entre- 
preneurs about the difficulty in obtaining cred- 
it to run or expand their businesses. 

A reluctant Hartford City Council at that 
time appropriated $7,500 to the fledgling 
microlender. HEDCO subsequently issued 
three loans at $2,500 apiece, whose borrow- 
ers within short order repaid them with inter- 
est. Impressed, the council funneled more 
money into HEDCO, which fed still more 
loans. Today, the city still appropriates about 
$250,000 annually to HEDCO, said Rosa, an 
accountant who joined HEDCO in 1979. 

HEDCO’s insurance partners also helped its 
mission in other ways. Travelers, for instance, 


set up a bonding pro- 
gram for contractors 
— essentially a guar- 
antee that a public 
works project will get 
done. Without such 
“guarantees,” it’s next 
to impossible, Rosa 
and Hawkins say, for 
women and minority 
contractors to even 
bid for such work, 
much less qualify for 
bank financing. 
HEDCO has run the DECD’s Minority 
Bonding Guarantee program since 2007. What 
started out asamaximum bond available of $1 
million has grown to $20 million, widening the 
scale of projects available to small contractors. 
In exchange for HEDCO’s help with 
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Join us in recognizing 
these Connecticut 
family businesses. 








BUSINESS 
AWARDS 


ZO 1 |S ¢ Allied Printing Services, Inc 

e Arbors of Hop Brook, LP 

¢ Dattco, Inc 

e EBP Supply Solutions 

¢ Highland Park Markets 

¢ O&G Industries, Inc 

¢ The Gates Automotive Group 


Sam Hamilton, left, is one of only three HEDCO CEOs in its 40-year history. Kim Hawkins 
is chief operating officer. Fernando Rosa, right, with HEDCO since 1979, is the new CEO. 
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financing, borrowers agree to participate 
in all of its business training and coaching 
programs. Participants are not charged a fee 
their first year. 

“We've been at this thing for 40 years,” 
Rosa said, “so we’ve developed some knowl- 
edge. We know what works, what doesn't.” Hf 


2015 Family Business 
Awards Finalists 


Fewer Than 25 Full Time Employees 
e AB&F Sheet Metal 


/ ¢ Captain John’s Sport Fishing Center 
e Caruso’s Auto and Body Service, Inc 

e DiFiore Ravioli Shop 

e Edo Sushi Express, Inc 

e Fenn-Woode Apartments 

e International Institute of Cosmotology 

e Murray Benjamin Electric 

¢ Precision X-ray, Inc (PXi) 

¢ Promold Plastics 

¢ Rutt Studio of Westport 

e The Garden Barn Nursery 

e Trans-Trek, Inc 

¢ Votto Vines Importing 


25-75 Full Time Employees 
¢ BioSafe Systems 


¢ C&C Janitorial Supplies, Inc 

e M. Frank Higgins & Co. 

e PDS Engineering & Construction, Inc 
¢ Superior Energy 

¢ Torrington Hyundai, Inc 


76-199 Full Time Employees 
e Altek Electronics, Inc 


e Assisted Living Services 
¢ Saybrook Point Inn 

e The Kinsley Group 

e United Steel, Inc 


200+ Full Time Employees 


¢ A/Z Corporation 
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DOUBLETREE 


In Partnership With: 


LOCATION: DoubleTree by Hilton 
42 Century Drive, Bristol 
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HARTFORDBUSINESS.COM/FAMILYBUSINESS 


DATE: October 14,2015 TIME: 5:30pm-9:00pm 


TICKETS: Individual: $85 
Table of 10: $800 


(Single tickets-$95 and $900 for a table AFTER October 7th) 





Contact AMY ORSINI at 860-236-9998 x134 


CONNECTICUT 
BUSINESS & INDUSTRY 
ASSOCIATION 


200 YEARS 


or email aorsini@HartfordBusiness.com for any questions. 


*Cash bar will be provided 
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(From left) New Haven economist Donald Klepper-Smith, state Labor Department economist Patrick Flaherty and 
University of Hartford finance professor Susan Coleman headlined the CBIA’s economic forecast session Sept. 11. 


CT’s 2016 economic 
outlook bright 


With the 2015 Connecticut economy in its 
final stretch, the preview for the state’s econ- 
omy next year is bright with nothing on the 
horizon that could derail it, observers say. 

“The good news is we're in positive ter- 
ritory,’ said New Haven economist Donald 
Klepper-Smith. “The bad news is we're lag- 
ging the pace of the previous recovery.” 

According to Klepper-Smith, the state’s 
economy was projected to grow between 
0.5 percent and 2 percent this year. The 
projected growth rate for 2016 is about 1 
percent, he said. 

He joined state Labor Department econ- 
omist Patrick Flaherty and University of 
Hartford finance professor Susan Coleman 
for an economics panel discussion at the 
Connecticut Business & Industry Associa- 
tion’s annual economic forecast conference 
Sept. 11 at the Hartford Marriott Downtown. 


All three agreed that Connecticut’s 
economy is, according to Flaherty, “on the 
mend.” However, Coleman said the roller- 
coaster stock market of late reflects con- 
sumers’ ongoing concerns about the pace 
and direction of the national and global 
economies. 

“Consumer confidence is relatively frag- 
ile right now,” she said. 

Flaherty said that as of July, Connecti- 
cut had recovered 102,000, or 86 percent, of 
the 119,000 jobs the state’s economy shed 
from the start of the Great Recession in late 
2007 through the recovery’s start around 
March of 2010. 

The insurance sector remains the hard- 
est hit, recouping just over one of every 10 of 
its jobs that were shed during the recession, 
Flaherty said. 

— Gregory Seay 


Survey: Millennials crave apps 
for savings rates 


Millennials’ aversion to setting foot 
inside banks, thrifts or credit unions is the 
reason Webster Bank, Bank of America and 
other deposit-takers are cutting back their 
Connecticut branch fleets and updating the 
ones that are left. 

Now, Millennials are flexing their con- 
sumer muscles in ways likely to drive banks 
and credit unions bonkers. 

According to Virginia industry-data har- 
vester SNL Financial, its latest Mobile Money 
consumer survey found that Millennials are 
more likely to indicate that certain features 
are missing from their bank app when com- 
pared to the older generations. Also, there are 
afew features that Millennials are more likely 
to use, the SNL survey found. 

Across the board, Millennials (age 
18-35) are more likely than other respon- 
dents (age 36-plus) to indicate that fea- 
tures are missing from their mobile bank 
app, the survey said. The feature most 
often considered missing by Millennial 
bank app users is savings account rates 


www.HartfordBusiness.com 


(19 percent for Millennials compared to 
12 percent for all other age groups). A 
close second was a mortgage calculator, 
a feature in which older respondents were 
far less interested. Differences were also 
fairly large for paying bills and automated 
teller machine locators. 

Millennial bank app users, especially 
older Millennials, indicated that they 
would use a feature that allowed them to 
view checking account rates, SNL said. This 
interest in account rates may be tied to the 
interest in branchless bank accounts that 
offer higher interest rates or even interest- 
earning checking accounts. 

Not only do Millennials have an increased 
desire to see more features available in their 
mobile bank apps, they also say they are more 
willing to switch banks in order to get those 
features. When asked about switching banks 
in order to receive desired features, Millenni- 
als, were more likely than other respondents 
to consider the switch. 

— Gregory Seay 
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SAVE THE DATE: 
Saturday, October 3, 2015 


at the Front Street Lofts, Hartford 


Pre-Event Reception: 5:30 p.m. 
Main Event: 7 p.m. 


Join us for: 
Tours of the Front Street Lofts 
Entertainment by the UConn Jazz Band 
Delicious food by Front Street restaurants 


Craft beer by two local brewers | Signature Mo'tini 
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Includes pre-event reception & main event* 
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BY THE NUMBERS 


6.9% 


Connecticut’s uninsured rate in 
2014, down from 9.4 percent in 
2013, according to the U.S. 
Census Bureau. 


$128 


The approximate price per square 
foot Paradigm Properties of 
Boston paid recently for Hartford’s 
tallest building, CityPlace I. 


$141 billion 


The amount of foreign export 
financing General Electric would 
need if it wins the power- 
production contracts it is 
pursuing around the world. 


29% 


The portion of Connecticut 
companies that said in a recent 
CBIA survey that they’re 
considering shifting a significant 
piece of their production to 
another state within five years. 


39 / 


The margin of victory (in votes) 
for Luke Bronin over incumbent 
Hartford Mayor Pedro Segarra in 
last week’s Democratic primary. 
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Hartford Democrats have chosen Luke Bronin as their mayoral candidate. 


TOP STORY 


Bronin wins Hartford Democratic 
primary; Segarra’s path unclear 


Luke Bronin, who has worked at high levels within state and federal gov- 
ernment but never held elected office, bested Hartford mayoral incumbent 
Pedro Segarra in the city’s Democratic primary last week. 

Bronin, who won the endorsement of the city’s Democrats, received 54 
percent of the 9,600 total votes cast by registered Democrats, while Segarra 
received 46 percent. 

On the “Mornings With Ray Dunaway” radio show last week following 
the election, Bronin complemented Segarra, who he had spent most of this 
year criticizing. 

“| think Pedro Segarra is a good man with a good heart who cares about 
the city a lot, and | think he played an important role in stabilizing the city at 
a difficult time,” Bronin said. 

In a statement, Segarra thanked supporters, said he was disappointed in the 
results, and cast some uncertainty on his previous pledge to campaign as an inde- 
pendent mayoral candidate for the November election, should he lose the primary. 

The statement said Segarra “had not yet made a decision as to the direc- 
tion of his campaign.” 

Bronin was general counsel for Gov. Dannel P. Malloy from 2013 through 
the end of 2014. He joined Hartford law firm Hinckley Allen as a partner in 
January. Previously, he was deputy assistant secretary for terrorist financing 
and financial crimes at the U.S. Treasury Department. 


REAL ESTATE 
Hartford’s tallest tower sold for $113.3M 


Five months after hitting the market, downtown Hartford’s 38-story CityPlace 
| office tower has sold for $113.3 million. 

The seller, Chicago-based Equity Commonwealth, whose principal investor is 
realty mogul Sam Zell, did not identify the buyer in its announcement, but listing 
broker Christopher Ostop of Jones Lang Lasalle Inc. said the buyer is Paradigm 
Properties of Boston. 

CityPlace | is Paradigm’s first Connecticut realty holding, according to Para- 
digm’s online portfolio listings. 

“They’re institutional-quality owners of high-end real estate throughout mul- 
tiple markets,” Ostop said. 

Paradigm’s other commercial holdings are spread among eastern Massachu- 
setts, Michigan, Ohio and Greater Philadelphia. 

Commonwealth, which paid $99 million for the property in 2012, when the 
company was called Commonwealth REIT, said the tower was 98.7 percent 
leased at the end of June. 

Last August, CityPlace I’s shorter, 18-story twin next door, CityPlace Il, sold at 
auction to New York investors for $19.6 million. 


TECHNOLOGY 


SS&C pays $122M for Va. 
financial software provider 


Windsor’s SS&C Technologies Holdings Inc. said it has paid $122 million to The 
Carlyle Group to acquire a Virginia-based software maker. 

Primatics Financial makes EVOLV, a cloud-based software platform used by fi- 
nancial institutions for accounting, regulatory reporting, stress testing and other pur- 
poses related to their lending portfolios. The company has 384 employees and 2014 
revenue of $51 million. 

EVOLV, which will be integrated into SS&C’s own software offerings, has been 
“widely adopted” by North American banks, SS&C Chairman Bill Stone said in 
a statement. 

It’s the latest in a string of acquisitions for SS&C, which completed its $2.6 
billion purchase of Advent Software in July. 
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LABOR 
New England employee compensation costs rising 


New England employers spent 6.5 percent more per hour to compensate 
workers in June compared to a year prior, the U.S. Bureau of Labor Statistics 
said last week. 

Average hourly compensation in the six-state region totaled $37.07, up from 
$34.80 in June 2014, BLS said. 

Wages and salaries comprised $25.98 of that figure, up from $24.49, while 
benefits totaled $11.08 per hour, up from $10.31. 

The largest benefit is health insurance, which at $2.97 per hour, made up 8 
percent of total compensation this June. That was up 7.8 percent from $2.73. 

Across the country, the average total hourly compensation was $31.39 per hour. 


GOVERNMENT, POLITICS & LAW 
Malloy calls for 80% carbon emissions reduction 


At an international event last week, Gov. Dannel P. Malloy signed a declara- 
tion to commit Connecticut to reducing its carbon emissions 80 percent below 
2001 levels by 2050. 

The declaration made at the first-ever U.S.-China Leaders’ Summit in Los An- 
geles was signed by President Barack Obama and Chinese President Xi Jinping 
as well as U.S. state and local leaders and their Chinese counterparts. 

Malloy touted Connecticut’s premature achievement of its 2020 goal to re- 
duce carbon emissions 10 percent below 1990 levels, as well as programming 
like the Connecticut Green Bank and the Regional Greenhouse Gas Initiative. 


HOSPITALITY & TOURISM 
CT casinos’ slot win fell in August 


Both Connecticut casinos reported year-over-year declines in their slot-ma- 
Chine wins for August. 

The steepest drop was at Foxwoods, which reported a slot win of $42.5 million, 
down nearly 10 percent from $47 million in Aug. 2014. The amount wagered on 
Slots at Foxwoods, called “the handle,” fell nearly 6 percent, to $531.8 million. 

Slot win is the portion of the handle the casino keeps after customer payouts. 
It typically amounts to approximately 8 percent of the handle. 

Mohegan Sun’s August slot win totaled $52 million, down nearly 8 percent 
from $56.2 million a year prior. Mohegan’s handle fell to $638.6 million from 
$674.3 million last August. 

The two casinos combined will contribute $25.2 million in slot taxes to the 
state’s general fund for the month. 


LEGAL & COURTS 


Shipman & Goodwin opens New Haven office 


Hartford law firm Shipman & Goodman, which has the bulk of its 165 attor- 
neys in the Capital City, said it has opened a New Haven office to focus on life 
sciences and other sectors. 

The office is located in the 19-story One Century Tower. 

It’s Shipman & Goodwin’s fourth office in the state. The firm also has a pres- 
ence in Stamford, Greenwich and Lakeville. Shipman & Goodman opened a 
Washington, D.C. office in 2010 to focus on insurance litigation. 

The firm’s website lists three partners in the new office, including Matthew 
Randelli, J. Dormer Stephen, and Joseph P. Williams. 


‘Payday’ lender’s civil-rights suit tossed 


An Oklahoma federal judge has dismissed a civil-rights-violation lawsuit from a 
tribe and its tribal chief against Connecticut bank regulators, citing jurisdiction issues. 

The Connecticut Department of Banking confirmed last week that the suit 
filed in March by the Otoe-Missouria Tribe and its tribal Chairman John R. Shot- 
ton was dismissed. Court records show the dismissal occurred on Aug. 28. 

Heather Payne, spokesperson for the Otoe-Missouria Tribe, emailed a state- 
ment in response. 

“We respectfully disagree with the court’s ruling, and are disappointed in 
their decision to allow unelected bureaucrats from hundreds of miles away the 
ability to interfere with Oklahoma minority-owned businesses, denying due pro- 
cess to a duly elected tribal leader. We are currently investigating every avail- 
able legal option and will continue to fight for Chairman Shotton’s civil rights as 
an individual and elected tribal official ... ” 

The suit stems from the tribe’s unsuccessful attempts to convince Connecti- 
cut bank regulators to ply state residents online with “payday” loans. The regu- 
lators insist the tribe’s payday loans bear interest rates that are usurious under 
state law and cannot be permitted. 

Their civil rights suit is separate from a pending appeal in Connecticut state 
court, seeking to overturn the state Banking Department’s initial Jan. 6 order 
banning tribe-owned Great Plains Lending LLC and Clear Creek Lending from 
using the Internet to issue ultra-high-interest loans to needy borrowers. 
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HEALTH CARE 


Hospital for Special Care’s Votto 
to retire; Ricci named CEO 


Dr. John Votto is stepping down Oct. 1 as president and CEO of 
the Hospital for Special Care in New Britain for the last 18 years, 
handing the reins to Lynn Ricci, currently chief operating officer. 

Votto, 64, decided the time was right to hand off an organiza- 
tion that’s financially healthy and continuing to innovate — the 
latest example being the planned launch of an in-patient autism 
program in November. The closest in-patient autism program now 
is in Providence, R.I., according to Ricci. 

“We're doing really well,” said Votto. “You don’t want to pass 
the job over to somebody when there’s a nightmare going on.” 

There are none, he said. 

Ricci, 56, said she will continue the culture of the long-term 
acute specialty care hospital and add new programs if needed. 

“If we were sitting back and satisfied, we wouldn’t be as suc- 
cessful as we are,” said Ricci, who joined HSC in 2007. 

HSC has a history of taking on challenging programs, said Vot- 


ECONOMY 
CT’s Aug. jobless rate falls on gains 


Connecticut's job-creation engine cranked out 3,200 more jobs in 
August, pushing the state’s jobless rate to a fresh post-recession low, 
the state says. 

Nonfarm employment statewide climbed last month to a seasonally 
adjusted 1,698,900, the state Department of Labor said. 

August was the state’s fourth straight month of job gains, but fell 
below July’s estimated new-job tally of 4,100, the labor agency said. 

As a result, Connecticut’s unemployment rate dipped to 5.3 percent 
in August — lowest since reaching 5.4 percent in May 2008 — down 
from 5.4 percent in July. It was the best August job growth in more than 
a decade, Gov. Dannel P. Malloy said Thursday. The U.S. jobless rate last 
month was 5.1 percent. 
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John Votto won a Hartford Business Journal Lifetime Achievement 
Award in 2013. 
to, who will remain as president and CEO of HSC’s parent organi- 
zation, the Center for Special Care, until Oct. 1, 2016, when he will 
retire and Ricci will become president and CEO of both entities. 
HSC bills itself as one of the five largest, free-standing long- 
term acute care hospitals in the United States and the nation’s 
only long-term acute-care hospital serving adults and children. 


ENERGY 


UIL agrees to $30M cleanup 
of N. Haven power plant 


In order to gain key consents for its $3 billion merger, New Haven 
utility parent UIL Holdings agreed to pay at least $30 million to remedi- 
ate its former English Station power plant in New Haven. 

UIL reached the deal with the state attorney general and the Depart- 
ment of Energy & Environmental Protection late last week. The agree- 
ment is contingent upon the Connecticut Public Utilities Regulatory 
Authority and the Massachusetts Department of Public Utilities approv- 
ing UIL’s proposed merger with Spanish utility giant lberdrola, which is 
trying to grow its U.S. operations. 

PURA is expected to make a ruling Dec. 4. 
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CALENDAR 
FRIDAY, OCT. 2 


Leadership Perspectives from 
Female Leaders and Entrepreneurs 


Female executives and entrepreneurs will 
participate in a panel discussion, “How to 
Succeed in Leadership Roles: Perspectives 
from Female Leaders and Entrepreneurs,” 
from 8 a.m. to noon on Friday, Oct. 2 at Burt 
Kahn Court at Quinnipiac University, 275 
Mount Carmel Ave., Hamden. 


The moderator for the panel will be Diane 
Smith, a New York Times bestselling 
author, Emmy award-winning journalist, 
documentary producer and speaker. 


This will be the inaugural event for the Center for Women & Business 
at Quinnipiac, which addresses concerns faced by women in a 
professional capacity. The event is free and open to the public, 
however advance registration is required. To register go to: www. 
quinnipiac.edu/womenandbusinesspanel. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 


Connecticut’s Cloud Hosting Provider 


Quick Deployment 


Designed for high-speed deployment, you can 


build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 
shared hosting where resources are 
limited to a physical server. 


High Availability 
OnCloud is built for both performance 
and redundancy at its core, ensuring 


that your data is secure and performing at 
all times. 


Support 


The OnCloud server control panel allows you to 


control all of your services from one central, 
user-friendly location. 





www.HartfordBusiness.com 


Ooncloud.com 


Contact Us Today: 860-953-9283 « sales@oncloud.com 










All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 






@2% cloud 
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EXPERTS CORNER 


Retailers must prep 
for new card-swipe 
rules, technology 


By Julie Pukas 


here’s been much discus- 
T sion and attention § sur- 

rounding the payment 
industry’s shift to EMV (Europay, 
MasterCard and Visa) chip-card 
technology. Already a common 
technology in countries across 
the world, EMV chip-enabled 
cards will become the new pay- 
ment standard in the United 
States by October. 

If youre a con- 
sumer, EMV chip- 
enabled cards can 
add an_ additional 
layer of fraud pro- 
tection. These cards 
contain an embed- 
ded microchip that 
turns cardholder 
information into a 
new, unique code 
every time the card 
is inserted into the payment 
terminal that is intended to 
decrease the potential for coun- 
terfeit card transactions. 

If youre a merchant, there 
are a few things you need to 
know in order to become EMV 
compliant. First, merchants are 
required to update their point- 
of-sale systems to accept chip 
cards. In October, liability for 
fraudulent transactions will 
shift to the transaction partici- 
pant with the least amount of 
EMV technology, and card issu- 
ers have already started to roll 
out EMV chip-enabled cards. As 
such, businesses using non-EMV 
compliant terminals will assume 
liability for any fraudulent trans- 
actions associated with EMV 
chip-enabled cards. 

This has the potential to be 
truly detrimental to a business’ 
finances and is a key reason to 
adopt the new payment standards. 
Additionally, upgrading to EMV 
standards ensures your business 
will be able to accept almost all 
payment methods, and better able 
to process credit-card payments 
from international customers. 

It’s also important to con- 
sider the day-to-day impact that 
the EMV transition will have on 
consumers. Consumers will be 
faced with an entirely new pay- 
ment process, and not all EMV 
payment terminals are identical 
and not all businesses will have 
them in place come this fall. As 
a result, merchants will be the 
lynchpins to making this transi- 
tion a success. 

Here are four tips for small 
business owners and merchants to 
consider when making the switch 
to EMV payment terminals: 





1. Investigate your tech- 
nology options: When making 
a technology investment for 
your business, it’s critical to 
research and explore the dif- 
ferent options. It’s worth your 
while to do the same when look- 
ing for new EMV-compatible 
payment terminals. Merchants 
should choose the most appro- 
priate technology that meets 
their unique business needs and 
customer payment 
preferences. 

2. Seek EMV 
training: To make 
the adoption a suc- 
cess, business own- 
ers should commit 
to training staff on 
the new features 
and functions of the 
EMV equipment. 
According to the U.S. 
Census Bureau, as of 
2012, Connecticut employed over 
720,000 small business workers. 
That’s a great deal of workers 
who could benefit from learning 
the ins and outs of the new trans- 
action process. 

Be sure to ask your financial 
institution if they offer EMV 
training and take advantage of 
their expertise. 

3. Invest the time: While the 
switch willindeed require atime 
commitment and up-front invest- 
ment, adopting an EMV-compat- 
ible payment terminal is a smart 
business strategy. Not only is it 
a more secure transaction for 
consumers, but it decreases the 
burden on business owners in 
the event of a compromise. 

4. Create a better customer 
experience: Keep in mind that 
consumers may be faced with dif- 
ferent payment terminals when 
visiting their local merchants. 
Create a better customer experi- 
ence by practicing patience dur- 
ing the EMV transition. Consider 
it as another touch point and way 
to build trust with your customer 
by offering guidance through the 
new payment process. 

EMV provides peace of mind 
for consumers because it’s a 
more secure payment process. 
Merchants with EMV terminals 
will require customers to insert 
the card, write their signature or 
enter a PIN, and remove the card 
only after the transaction is com- 
plete. The EMV payment process 
is amore secure transaction for 
consumers, and asmart strategy 
for businesses. a 
Julie Pukas is the head of U.S. 
Bankcard and Merchant Ser- 
vices at TD Bank. 
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Precision X-Ray’s 
X-RAD SmART 
STAGE M ET 
isocentric design 
allowing 
specimens to 
ETH 
stationary while 
the imaging and 
treatment 
platform rotate a 
full 360 degrees. 
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Dose visualization technology created by X-RAD SmART Plan software. 


By John Stearns 


jstearns@HartfordBusiness.com 


for cancer research around the world continues 

to innovate the X-ray equipment it makes for 
researchers who test radiation treatments on cells and 
small animals before they’re used on humans. 

The high-tech company is Precision X-Ray, which has 
placed hundreds of pieces of its X-ray equipment around 
the globe, including in almost every research institute 
of any significance, according to its president and part 
owner, Bill McLaughlin. 

Buyers typically are radio-biologists, radio-oncologists 
and cancer researchers, or, as Precision X-Ray calls them, 
radiation researchers. Their work is important to cancer 
treatment, with radiation therapy used in about 60 percent 
of cancer cases in the developed world, McLaughlin noted. 

“We focus on research and these researchers and deliv- 
ering them the tools that help them do their job better,” 
McLaughlin said. 

Precision X-Ray’s latest tool, introduced this year, is 
the X-RAD SmART (Small Animal Radiation Therapy) 
system that provides 3D imaging and 360-degree rota- 
tional beam delivery around test animals. That’s dif- 
ferent than the company’s main product, which has a 
fixed X-ray beam system that doesn’t rotate. The X-RAD 
SmART system combines imaging, planning and treat- 
ment with the industry’s highest dose rate and imaging 
resolution in a single piece of equipment. 

“X-Rad SmART is an advanced image guided radia- 
tion therapy system that allows researchers to capture 
images and properly treat aspecimen without the strain 
of repositioning it,’ McLaughlin said. “The system’s 
design allows it rotate 360 degrees around the subject, 


A small North Branford company providing tools 
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Precision X-Ray’s high-tech 
tools aid cancer research 





thus improving the total dose 
delivery to the targeted area 
while limiting damage to sur- 
rounding structures.” 

It delivers 225-kilovolt pho- 
ton beams that are millimeters 
wide with sub-millimeter accu- 
racy and features devices that 
control the dose to the tumor. 

The system is designed to 
provide more precise targeting 
of tumors in research animals. 

It has begun shipping glob- 
ally and “has gotten very hot this year,’ McLaughlin said. 

It’s considered the most sophisticated system in 
the company’s line of X-ray equipment. Depending on 
options, the SmART system can run $600,000 to $800,000, 
McLaughlin said. The company’s products typically range 
from about $100,000 to $800,000 per unit and the company 
has tens of millions of revenue per year, he said. 

Brian Dermott, who is Precision X-Ray’s CEO and pri- 
mary owner, founded the company in 2003. It has about 
20 employees, but collaborates with researchers globally 
on its equipment designs and uses. 

“We leverage a lot of outside resources,” McLaughlin said. 

Engineering, assembly and testing occur in North 
Branford, with the company using parts from Connecticut 
to Europe. After shipping, the company installs the equip- 
ment and trains customers on its use and also services it. 

The X-RAD SmART system has been used on brain 
tumors in mice, better targeting the tumors and pro- 
tecting surrounding tissue. The technology helps 
researchers better measure treatment variations for 
such tumors, including dosing variables and timings 
and chemotherapy combinations. 

Mice are commonly used in medical research and 
because they’re about 3,000 times smaller than a human, 
accurately testing treatments like radiation therapy on 
brain tumors is challenging and requires precision, 
McLaughlin said. 

The more accurately radiation research can be con- 
ducted on a mouse, the better for understanding treat- 
ment translation to humans. The idea is to provide the 
best animal research tools to better determine human 
cancer treatment approaches. 

“These radiation systems are out there with humans, 
and what wasn’t available were these radiation systems for 
small animals to do really any significant testing that was 
similar to what was happening with humans,” McLaughlin 
said. “What we've been able to do is really to scale it down 


Bill McLaughlin, president 
and part owner, Precision 
X-Ray 
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THE LIST 


Largest telecommunications providers in CT 


(Ranked by number of CT employees for August 2015) 


Rank Company 


Frontier Communications 


CT employees/ 
Headquarters CT customers 


Products/services 


Broadband, voice, video, wireless Internet data access, Frontier 


Top executive/ 
Title 


Dan McCarthy 


Year founded 


A Se aes oe 06510 Bonen Bg ee Secure PC security solutions and technical support, Frontier nee 1935 
a : : Satellite Broadband, carrier services, and more : 
203-771-3232; www.frontier.com President, East Region (CT, NY & PA) 
Verizon Wireless _ 
Christine Berberich 
2 P.O. Box 5029 Basking Ridge, 1,400 (1) Offers 4G LTE network and other technology and device offerings President, New England Region 2000 
Wallingford, CT 06492 NJ NA for Venzon Witeless 
800-922-0204; www.verizonwireless.com 
on eae ar Has two primary businesses, Comcast Cable and NBCUniversal. Michacliearker 
3 Berlin. CT 06037. Philadelphia, 1,273 Comcast Cable is a video, high-speed Internet and phone provider Sanionice erecdent 1963 
860-505-3399: PA NA NBCuniversal operates Ave aia and sports cable Western New England Region 
www.comcastcorporation.com 
Charter Communications Inc. ; 
; Spectrum TV, Internet and voice; Spectrum business; Spectrum 
4. a Atlantic St. Stamford, OV Reach offers targeted, integrated advertising and promotional Thomas M. Rutledge 1993 
amford, CT 06901 CT NA Solutions for advenisers President & CEO 
203-905-7800; www.charter.com 
nie wera Atlanta 209 A broadband communications and entertainment company, . Jay Allbaugh 
5 Manchester. CT 06042 GA z NA providing advanced digital video, Internet, telephone and home Senior Vice President and Region Manager, 1962 
860-468-51 06: MAME ORCCOH security and automation services over its own nationwide network Cox Communications 
Sprint 
100 Corporate PI. Overland Park, 160 ee , 
6 Rocky Hill, CT 06067 KS NA Wireless communications services 1938 
888-211-4727 (2); www.sprint.com 
Ue a ict al a Paseroniorg 115 Unified communications/collaboration, carrier services, enterprise Ceoiilention 
7 East Hartford. CT 06108 CT 17.000 networks, security, structured cabling, Internet services, computer Soa 1980 
- services, business continuity, flash storage 
860-282-9999; www.totalcomm.com 
Prescient Worldwide 
1 Barnes Industrial Road S. 
8 Wallingford, CT 06492 i ee 100 (3) Phone, VoIP, Internet, cloud services Richard Minervino 1964 
877-312-5564; 
www.prescientworldwide.com 
Century Link Global communications, hosting, cloud and IT services offering 
9 383 Main Ave. Monroe, 33 network and data systems management, Big Data analytics and IT Glen F. Post 1930 
Norwalk, CT 06851 LA NA (4) consulting as well as broadband, voice, video, data and managed CEO & President 
855-217-0678; www.centurylink.com services 
Windstream Communications 
250 Constitution Piz. 
A Hartford, CT 06103 a a Voice, data, network, cloud solutions oie NA 


860-656-0313; 
www.windstreambusiness.com 


Source: Individual companies. 


Note: DND = Did not disclose. Note: AT&T did not participate in the list this year and recently sold its CT wireline business to Frontier Communications. 


(1) 1400+. 

(2) Customer service. 

(3) 100+. 

(4) Proprietary/decline to disclose. 
—Compiled by Roger Magnus. 


Co Precision X-Ray 


and to make it extremely precise.” 

Pat B. Zanzonico, a physicist and co-direc- 
tor of the Small-Animal Imaging Core Facility 
inthe Zuckerman Research Center at Memori- 
al Sloan Kettering Cancer Center in New York, 
uses a Precision X-Ray system that’s about 3 
years old and appreciates its capabilities. 

“We now can much more reliably recapitulate 
what’s done in clinical radiation therapy. We can 


deliver a contoured dose of radiation to a tumor 
while largely avoiding irradiation of normal tis- 
sues that may be nearby,” Zanzonico said. 

The precision of the irradiation — achiev- 
able clinically, but which hasn't been achiev- 
able in mouse models up to now — yields 
results that are more reliably translatable 
to humans, Zanzonico said, acknowledging 
Precision X-Ray is a leader in its field. 


by the numbers 


www.ctbythenumbers.info 


| a ii | @CTnumbers 


www.HartfordBusiness.com 


To view the full list, please visit HartfordBusiness.com 


Commenting on Precision X-Ray’s growth 
potential in what is aniche market, McLaugh- 
lin said, “It’s not huge, it’s not clinical, it’s not 
treating humans, so we have our boundaries, 
but there’s still plenty of growth to go after, 
even in the research market.” 

The company is examining uses for its equip- 
ment in the veterinary market, treating animals 
rather than just doing research on them, which 


would require equipment to be larger, he said. 

The company also may have opportuni- 
ties in the clinical market. 

“Some of these things that we’re working 
on that potentially could impact the clinic 
could be extremely exciting, but exactly 
what strategy the company would take in 
approaching that, we haven't determined 
yet,” he said. a 


STRATEGI 


ADVOCACY WRITING | CONTENT DEVELOPMENT | MEDIA RELATIONS 
CRISIS COMMUNICATIONS | PROJECT MANAGEMENT 


860.729.3021 
info@express-strategies.com 


www.express-strategies.com 
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2019 GREATER HARTFORD 


TORCH OF LIBERTY 


AWARD RECEPTION 


Thursday, October 1, 2015 


JOIN US AS WE HONOR 


o| a Ba | 
Dy 


John J. Patrick, Jr. 
Chairman, President and CEO 
Farmington Bank 


JoAnn H. Price 


Managing Partner 
Fairview Capital 


The Hon. Nancy Wyman 
Lieutenant Governor 
State of Connecticut 


West Hartford, CT 
9:30 p.m. Cocktails and Dinner Reception 
7:00 p.m. Program and Award Presentation 


8:00 p.m. Dessert Reception 


Corporate Sponsorships Available e Make your reservations today 
Contact Lisa Ratcliff at: lratcliff(dadl.org or 203.288.6500 ext. 304 
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Q&A 


Goodwin's manufacturing center 
mixes technology with teaching 


Q&A talks about the recently opened Goodwin College Business & Manufacturing 
Center with Albert Pucino, program director, manufacturing management and 


quality management systems. 


Goodwin College has opened 

a new manufacturing center. 
@ What does the college plan to 
offer in the space? 

A: The Goodwin College Busi- 
ness & Manufacturing Center, 
with a total footprint of nearly 
60,000 square feet, currently 
comprises of classrooms with 
computerized smart boards and 
computers; a quality manage- 
ment and metrology laboratory; 
a supply chain and logistics labo- 
ratory; and a computer numeri- 








A: We have found that once the data and/or 
information for change is presented, substan- 
tiated and evaluated, the decision to proceed 
is fairly rapid. Historically, Good- 
win College has had the flexibility 
and mission to meet employment 
needs quickly. Approximately 
three years ago, we initiated our 
venture into manufacturing train- 
ing. We have convened subject 
matter experts with the passion 
for advancing manufacturing, and 
we have received support from the 
college that has provided the nec- 


cal control (CNC) and manual ALBERT essary resources. 
machining laboratory. PUCINO Manufacturing professionals 
A student lounge provides 99 000 understand the need to be flex- 
pupils with unhindered access to Program director, ible and responsive to chang- 
faculty members. Future plans manufacturing ing needs in the workforce and 
include the creation of a business management market. Educational institutions 
incubator space and additional and quality need to be able to meet the needs 
classrooms and labs to support management of both students and employers 


our growing manufacturing and 
business offerings. 


Q: What new technology Center 
has gone into the new manu- 
facturing center? 

A: State-of-the-art equipment 
and software will be used for course instruc- 
tion in the center. The quality lab features 
conventional, optical and portable coordi- 
nate measurement machines (CMM), fully 
automated height gauges, microscopes with 
video, refractometers, digital mechanical 
strength testers for materials, and various 
Bluetooth-enabled micrometers, calipers 
and depth gauges. The supply chain and 
logistics lab has numerous bar code scan- 
ners and printers, radio frequency identifica- 
tion (RFID) readers, tool management smart 
cabinets, an automated tool setter, as well as 
material requirements planning software. 
The machining lab comprises manual and 
CNC machinery for turning, milling, drilling 
and grinding, as well as a computer-automat- 
ed laser engraver. 


Q: What’s the driving force behind 
the technology being used there? Why 
was it selected? 

A: The Goodwin College manufactur- 
ing program's educational goal is to provide 
students with the skills necessary to secure 
jobs in the field of manufacturing. During our 
exploratory phase, representatives from the 
college met with dozens of area manufactur- 
ers to assess their workforce needs and gaps. 
From that group came our Manufacturing 
Advisory Board, which now includes repre- 
sentatives from 14 local manufacturers. 

These companies shared insights on what 
they saw as the most necessary and employable 
skills in manufacturing based on their experi- 
ence and knowledge. We benchmarked other 
colleges that offer manufacturing programs 
and based our selection of technical courses 
and laboratory equipment on these criteria. 


Q: In the academic world, how long 
does it take for colleges and universities 
to respond to changing technology? How 
quickly can it be adapted? 


systems, Goodwin 
College Business 
& Manufacturing 


quickly and effectively. 


Q: More importantly, how 
quickly can it be taught ina 
meaningful academic way? 

A: Changes in technology 
can be incorporated into the 
academic curriculum in a meaningful 
way by employing the best manufacturing 
instructors to instruct class lectures, pro- 
viding the latest hands-on laboratory equip- 
ment, and developing strong partnerships 
with local industries. 


Q: Your website says CT has the 
highest average pay nationally for man- 
ufacturing employees. What positions 
are paying best? 

A: Here are examples of average annual 
pay for manufacturing positions in the state 
of Connecticut: 

¢ Power-plant operators $63,824 

e Patternmakers, metal and_ plastic 

$61,782 

e First-line supervisors/managers of pro- 

duction and operating workers $60,715 

e Petroleum pump system operators, 

refinery operators and gaugers $59,455 

e Transportation, storage and distribu- 

tion managers $89,242 

e Installation, maintenance and repair 

occupations $47,377 

e Computer-controlled machine tool 

operators, metal and plastics $41,086 


Q: How does a college handle both the 
technical and academic discipline of your 
manufacturing center? How is it pos- 
sible to mix both and maintain a strong 
academic reputation while presenting a 
viable technology based education? 

A: The manufacturing courses at Good- 
win integrate lectures and labs in order to 
provide the manufacturing student with both 
the theory and the technology of manufactur- 
ing processes while also providing a hands- 
on experience. 

It is crucial that academics and technol- 
ogy education complement each other; one is 
not more important than the other. Providing 
the correct balance is key. | 
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he Centennial Inn Apartments has a 

new owner who paid $7.5 million for 

the one-time extended-stay hotel on 
Route 6/Spring Lane in Farmington. 

Originally built in 1987 by West Hartford 
developer Simon Konover, half of Centen- 
nial’s 112 units were converted in 2010 into 
apartments. 

The other half remain extended-stay suites, 
but new owner Mystic Properties Management 
eventually plans to convert those into apart- 
ments, too, according to broker Rick Chozick, 
of Hartford's Chozick Realty, who represented 
seller Centennial Inns Inc. 

The proximity of major employers, 
among them Trumpf Inc., the UConn Health 
Center, Jackson Laboratory, plus the newly 
relocated Farmington corporate headquar- 
ters for United Technologies Corp. to be 
closer to its operating units Otis Elevator 
and Carrier, makes apartments and other 
multi- and single-family housing more 






attractive, Chozick said. 

Centennial’s on-site amenities include a 
swimming pool with sun deck, basketball 
court and walking trails. 


Media Links’ relo 

Media Links Inc. has leased 10,400 
square feet in Windsor’s Kennedy Business 
Park to relocate its network infrastructure- 
solution development and manufacturing 
operations from Bloomfield. 

Media Links has been housed at 431 
Hayden Station Road since August; it was 
previously located at 1294 Blue Hills Ave. 

Sentry Commercial represented Media 
Links. Windsor Management Co. represent- 
ed landlord Kennedy Parks LLC in the lease. 


Newington med-office full 
Pediatric Communications Center has 
leased the last 650 square feet of medical-office 
space in the Newington Professional Center, 
filling the downtown property, brokers say. 
Pediatric Communications in August 
moved into its new quarters, providing 
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speech, language and literacy assessments 
to children, adolescents and young adults. 

Newington Professional Center LLC 
owns the 12,000-square-foot building at 
1268 Main St. The property’s other medical 
tenants are engaged in internal medicine, 
mental health, chiropractic, counseling, 
laboratory and dental services. 

Liberty Bank also occupies a free-stand- 
ing, 2,800-square-foot commercial pad site 
on the property. 

Reno Properties Group brokered the lease. 


Mel-Pet’s Vernon play 


77 Industrial Park Road, Vernon. 

Landlord Mel-Pet Realty Co. seeks ten- 
ants and/or a buyer for its 52,000-square- 
foot industrial facility in Vernon. 

The 6-acre property known as Vernon 
Industrial Place, 77 Industrial Park Road, 
is about 80 percent leased and has a $1.5 
million pricetag, according to listing broker 


ECONOMICS 





Sentry Commercial. 
Units available for lease range in size 
from 2,000 to 8,000 square feet. 


EDRO’s Berlin expansion 

Berlin’ss EDRO Corp. is building a 
12,000-square-foot addition onto its 
facility at 37 Commerce St. in the East 
Berlin section of town, according to town 
officials. 

The expansion will permit EDRO to 
remain in town and expand production and 
distribution of its large commercial dryers 
—some of which are used aboard U.S. Navy 
ships and submarines. 

Eventually, EDRO expects to add anoth- 
er four to five jobs, Berlin’s economic-devel- 
opment office recently blogged. 


Windsor office listing 
Anearly 7,000-square-foot Windsor office 
building is for sale at $700,000, brokers say. 
The free-standing building on 4 acres at 276 
Addison Road, one mile from I-91 at exit 37, 
has 6,996 square feet of space, with a loading 
platform and 8-foot by 10-foot overhead door, 
according to listing broker Sentry Commercial. 
The site has parking for 28 vehicles. 
Darly Custom Technology is a tenant. Hf 
Deal Watch wants to hear from you. E-mail 
at, along with contact information to: 
gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


MIDDLETOWN 


Town Hall: 245 deKoven Drive 
Middletown, CT 06457 
(860) 344-3459 


Land area (sq. miles) 41 
Pop./sq. mile (2011) 1,162 
Median age (2011) 37 
Households (2011) 19,792 
Median HH Inc. (2011) $60,542 
Population (2012) 

2000 43,167 
2010 47,349 
2012 47,530 
2020 51,372 
Race/Ethnicity (2012) 

White 36,155 
Black 6,094 
Asian Pacific 2,424 
Native American 111 
Other/Multi-race 2,746 
Hispanic 4,150 
HOUSING 

Housing stock (2012) 

Existing units (total) 21,335 
% single unit 51.7% 
New permits auth. (2012) 20 
as % existing units 0.09% 
Demolitions (2012) 0 
Residential sales (2011) 230 
Median price $220,000 


Top 5 Employers 
Middlesex Hospital 
Connecticut Valley Hospital 
Whiting Forensic Institute 
State Police 

Wesleyan University 


Source: Connecticut Economic Resource Center, 
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Educational attainment (2012) 





Persons age 25 or older Town% State % 
High school graduate 10,027 31% 28% 
Associate's Degree 2,631 8% T% 


Bachelor's or more 


GOVERNMENT 


Government form 


11,339 35% 36% 


Mayor-Council 


Total revenue (2012) $137,606,000 
Per capita tax (2012) $1,964 
as % of state average 76.1% 
Total expenditures (2012) $123,518,000 
Total indebtedness (2012) $61,770,000 
as % of expenditures 50.0% 
per capita $1,300 
as % of state average 57.6% 
Annual debt service (2012) $12,889,000 
as % of expenditures 10.4% 
Equalized net grand list (2010) $4,963,496,158 
per capita $104,429 
as % of state average 72% 
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Business profile (2013) 


Sector Units Employment 
Construction 92 707 
Manufacturing 61 3,872 
Retail Trade 134 1,780 
Health Care and Social Assistance 163 5,930 
Accommodation and Food Services 110 1,784 
Total Government 53 5,694 
State Government 28 3,919 
LABOR FORCE 

Commuters (2011) 

Commuters into town from: 

Middletown 4,924 |East Hampton 630 
Meriden 1,175 |Haddam 601 
New Britain 775 |Wallingford 565 
Portland 763 «| Bristol 517 
Cromwell 649 

Labor Force (Residence) 26,083 

Employed 24,072 

Unemployed 2,011 

Unemployment Rate 7.1% 

Place of Work (2013) 

# of units 1,261 

Total Employment 27,488 

Manufacturing Employment 3,872 

TOP 5 GRAND LIST 

Company Amount % of Net 

Aetna Life $137.0M 4.1% 

Connecticut Light & Power $104.3M 3.1% 

Kleen Energy Systems LLC $66.1M 2.0% 

United Technologies Corp $49.2M 1.5% 

Middletown Power LLC $42.4M 1.3% 
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>) from page 1 


Farmington Bank CEO John Patrick Jr. says his 
bank’s profit recipe -- more loans, fewer 
troubled credits, tightened overhead -- hasn’t 
dimmed his awareness of the threat posed 
from higher interest rates. 





The secret: More loans, lower overhead 


Connecticut banks netted $283 million in 


combined earnings. 


The uptrend in banks’ profitability is proof, 
Connecticut bankers and regulators say, that 
the local and state economies are benefitting 
from mounting confidence and spending from 
consumers and businesses. Banks’ balance 
sheets also have brightened with the decline 


in loan defaults and foreclosures. 


“In general, banks in Connecticut, 
they’re doing well,” said state Banking Com- 


missioner Jorge Perez. 


However, Perez, a former New Haven 
banker tapped last July to take the reins as 
the state’s top bank overseer, cautions that 
those slim interest margins — the profit- 
generating difference between what lenders 
pay for deposits and collect in loan interest 
— are his concern for their continued profit- 
ability. A rise in rates, which could trigger 
a mismatch in bank’s long- and short-term 
source of funds vs. loan maturities, poses 


just such athreat, Perez and bankers say. 


“The numbers indicate we’re making 
good loans. But at the same time, net inter- 
est margins continue to shrink, which is a 


concern,” Perez said. 
Nonetheless, 


Connecticut Banks’ 
Improved Profitability 


Bankers say growing 


demand for home mortgages has generated 
extra loan-origination and servicing fees 
and income. On top of that, more banks 
are charging fees for the first time, or rais- 
ing them, on certain products and services 
such as deposit overdrafts, late payment 
fees, among others. 

Also, some bankers say they are simply 
finding ways to do more with less staff, plus 
fewer and smaller bank branches, which cuts 
down on payroll and other operating over- 
head that directly impacts their bottom lines. 

Recent financial performances for two 
of the state’s biggest and most profitable 
lenders — Farmington Bank and Webster 
Bank — are illustrative of how they and 
their peers are coping. 

John J. Patrick Jr., chairman, president 
and CEO of First Connecticut Bancorp. 
and its flagship Farmington Bank, says his 
bank’s rising profitability (it posted $3.5 
million in net income in the second quarter 
vs. $2.2 million a year earlier) is in lock-step 
with its climb in assets, to $2.1 billion today 
vs. $900 million in 2007. 

Farmington Bank, like most lenders, Pat- 
rick said, has built up its earning assets through 
stepped up lending of mortgage, home-equity, 


auto and commercial loans. Banks profit from 
these kinds of assets by maximizing their inter- 
est-rate spreads, or margins. 

Past-due and unpaid loans can be a big 
drag on bank earnings. However, Farm- 
ington Bank, its CEO said, has suffered 
fewer troubled loans, which typically trig- 
gers banks to put aside, or reserve, a slice 
of their profits to cover the problem debt in 
case the borrower never recovers. Patrick 
said he and his managers, too, are aware 
of the potential threat from misaligned 
sources of deposits vs. income from loans 
and other assets, and runaway expenses, 
and monitors each closely. 

Webster Bank, with $23.6 billion in 
assets, originated $1.5 billion worth of new 
loans in the second quarter, the most the 
Waterbury regional giant has ever written in 
a quarter, said Robert Guenther, the bank’s 
senior vice president and chief spokesman. 

Webster, too, has been disciplined with 
its pricing on loans and deposits, Guenther 
said. Additionally, its acquisition last Janu- 
ary of JPMorganChase Bank’s health sav- 
ings account business provides Webster 
with astable, relatively low-price source of 
deposits — money it can convert into loans. 


Finally, Webster’s focus on reining in 
expenses also is paying off, Guenther said. 
The bank has posted nine consecutive quar- 
ters with an efficiency ratio of 60 percent 
or better. Its goal, he said, is to expend 60 
cents or less for every $1 of revenue col- 
lected from loans and other services. 

For all Connecticut banks, loan-loss 
reserves, payroll, the light and gas bills, 
the cost of regulatory compliance, all are 
funded directly from their interest-margin 
pools. 

According to FDIC data, the collec- 
tive interest-rate spread for Connecticut’s 
banks in the first half of this year was 3.1 
percentage points. 

A year earlier, the spread was 3.25 per- 
centage points. In the first half of 2007, just 
before the recession began, the margin gap 
was 3.41 percentage points. 

At its widest, the spread was 3.77 per- 
centage points in the first half of 2011, when 
53 Connecticut banks’ netted $251 million, 
the data show. 

If the Federal Reserve were to raise 
interest rates, banks would have to raise 
the interest paid on deposits and charged 
on loans accordingly. a 








Connecticut banks’ balance sheets and profitability have 


strengthened noticeably since the Great Recession that began 
in late 2007 and troughed in early 2010, according to the Federal 


Deposit Insurance Corp.’s performance scorecard. 


Despite fewer state banks and tighter net interest margins, a 


greater percentage have witnessed their profits’ upward march 


through the first half of this year as a result of fewer charge-offs 


of problem loans and foreclosed assets. 


12 Hartrord Business JourNAL © September 21, 2015 


Net Income (in millions) $338 $297 $271 $318 
Net Interest Margin (%) 3.1 3.25 3.31 3.63 
Banks 43 45 48 52 
Net charge-offs to loans & leases 0.1 0.16 0.28 0.37 
Nonperforming assets to assets 0.81 0.99 1.36 1.66 
% of unprofitable banks 4.7 8.9 16.7 15.4 
a % of banks with profit gains 744 58.3 54.2 55.8 


SOURCE: FEDERAL DEPOSIT INSURANCE CORP. 


$251 $144 $94 $203 $283 
3.77 3.53 3.2 3.58 3.41 
53 54 56 57 57 
0.55 0.69 0.5 0.23 0.08 
1-95 1.82 1.55 0.73 0.3 
18.9 24.1 28.6 14 10.5 
54.7 63 26.8 59.7 28.1 
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MOVERS & SHAKERS 





MahoneySabol accounting 
firm adds to tax, audit staff 


Regional public accounting firm MahoneySabol of 
Glastonbury has added Kevin Harris to its tax depart- 
ment and Marisa Stefano to its audit department. 

As a tax senior, Harris will work with clients in a 
variety of businesses providing tax preparation and 
planning services. 

Stefano brings experience in real estate and not- 
for-profit organizations. 


Jefferson Radiology adds physicians 


Jefferson Radiology has added Drs. Lori B. Go- 
mez and Bradley H. Staehle to it sub-specialty radiol- 
ogy medical staff. Both physicians come to Jefferson 
Radiology from Connecticut Valley Radiology in Hart- 
ford and Bloomfield, where Gomez served as manag- 
ing partner and secretary and Staehle was president. 

Gomez is board certified in radiology and a mem- 
ber of the American College of Radiology, the Radi- 
ology Society of North America and the American 
Roentgen Ray Society. 

Staehle is board certified in radiology and a 
member of the American College of Radiology, the 
American Roentgen Ray Society and the Connecti- 
cut State Medical Society. 


TranSystems names 
senior project manager 


TranSystems, a transportation consultant with of- 
fices in more than 30 U.S. cities, has added Dennis 
Goderre as senior project manager to its Meriden office. 

Goderre will focus on developing new business 
Opportunities and relationships with local public 
agencies across Connecticut and managing local 
urban planning projects. Goderre comes to TranSys- 
tems from the town of Waterford, where he was the 
director of planning and development, responsible 
for overseeing all land development in town, includ- 
ing planning, zoning, building, conservation and 
economic development. 


The Hartford names SVPs 
of personal lines unit 


The Hartford has appointed Mary Boyd and 
Casey Campbell to its personal lines management 
team to drive strategic-growth initiatives. 

Boyd joined as senior vice president and head of 
the personal lines direct channel. This is a new role 
that combines direct sales, marketing and service in 
one team. Boyd came from ACE, where she served 
as the executive vice president of ACE private-risk 
services and previously served as chief operating 
officer and chief administrative officer. 

Campbell rejoined The Hartford as senior vice presi- 
dent and head of the personal lines agency channel, 
also coming from ACE, where she helped the organiza- 
tion enter new domestic and international markets and 
integrate acquisitions. Most recently, she led opera- 
tions and IT for ACE’s Latin America region. 


Bob’s Discount Furniture 
hires marketing VP 


Manchester-based Bob’s Discount Furniture 
recently hired William Bracker as vice president 
of marketing. 

Bracker brings 25 years of branding and retail mar- 
keting experience at Target, Old Navy, and Daffy’s, as 
well as at Young & Rubicam Advertising. Most recently, 
he was a retail marketing and branding consultant for 
startups, retailers and ad agencies. 
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CHEFA promotes 
two to managing 
director 


The Connecticut 
Health and Educational 


Facilities Authority 
(CHEFA) has promoted 
Cynthia Peoples ito 


managing director, op- 
erations and finance and 
Michael Morris to man- 
aging director, client services. 

Peoples most recently was assistant director, pro- 
viding oversight of arbitrage rebate, investments and 
information systems. In her new role, Peoples will 
manage accounting and human resources, including 
Overseeing accounting, budget development and fi- 
nancial reporting, as well as payroll and HR services. 

Morris most recently served as assistant director 
while providing oversight for the bond issue appli- 
cation and closing processes for institutions seeking 
financing through the authority, as well as providing 
oversight for CHEFA’s tax-exempt leasing program. 
In his new role, Morris will retain responsibility for 
transaction management and sector review, provide 
management of arbitrage rebate, and focus on new 
product implementation and new sectors. 


Webster Bank promotes seven to SVP 


Waterbury-based Webster Bank has promoted 
seven bankers to senior vice president: Cathy Velez, 
New Haven market manager; Darrin Dellavecchia, 
business banking; Jace D’Amico, specialty busi- 
ness banking; Greg Manning, senior commercial 
real estate specialist; Mitchell Meth, Webster Busi- 
ness Credit Corp.; Cynthia Enos, cash management 
sales; and Deborah Linder, senior portfolio man- 
ager, middle market, metro New York City. 


Hartford dietitian-nutritionist named 
president of CT Academy of Nutrition 
and Dietetics 


Registered dietitian-nutritionist Sarah Bourque 
has begun her one-year term as the president of the 
Connecticut Academy of Nutrition and Dietetics 
(CT Academy). Bourque is a registered dietitian with 
Karelia Health, an employee wellness company that 
works with businesses throughout the United States 
to prevent and reverse heart disease. She also is the 
coordinator of a Kids Eat Right grant project with 
Middletown Public Schools. 

Assisting Bourque are executive committee 
members: Ellen Liskov, president-elect; Nancy Ryan, 
Council on Professional Issues (CPI) chair; Tina Dug- 
dale, delegate; Lisa Zarny, member-at-large; Emily 
Pomykala, secretary; Carol Casey, treasurer; and 
Jessica DelVecchio, public policy panel chair. 


CT Convention & Sports 
Bureau elects chair 


Paul 0. Robertson has been elected chair of the 
Connecticut Convention & Sports Bureau (CTC- 
SB). He succeeds Peter J. Berry, who completed two 
years in that position. Robertson is a longtime mem- 
ber of the CTCSB and its executive board. 

Robertson is an independent management and 
sports consultant for media properties looking to 
develop sponsorship for broadcast, sports and digi- 
tal solutions. 

Previously, he served as senior vice president of cor- 
porate development at Connecticut Public Broadcasting. 








NONPROFIT PROFILE 
Social Enterprise Trust 


1429 Park St., Hartford | socialenterprisetrust.org 


To promote, preserve and protect social enterprise as a viable concept and business reality. 


TOP EXECUTIVE 


Kate Emery, CEO 


Education and business development 
services to support emerging and scaling 
entrepreneurs and better access to 
financing and investment. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 0 0 
Total Assets $461,513 $113,846 
Total Liabilities $44,541 $0 


Contributions & Grants $797,396 $123,387 
Program Service Revenue $51,891 $16,202 
Investment Income $0 $0 
Other $1,011 $5,004 
TOTAL $850,298 $144,593 


Grants $32,000 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $0 $0 
Fundraising Fees $0 $0 
Other $467,707 $76,588 
TOTAL $499,707 $76,588 
MARGIN $350,591 $68,005 


TOP PAID EXECUTIVES (FY2013) 


Base Salary 


Kate Emery, CEO 





k _ 

Pictured (from left) are: Dee Prior-Nesti, Quinnipiac 
Chamber of Commerce; Ron Hansen, Jr., Component 
Engineers Inc.; Sherri Helget, C. Cowles and Co.; and Greg 
Mickelson, C. Cowles and Co. 

The Quinnipiac Chamber of Com- 
merce’s Helicopter Golf Ball Drop raised 
$1,500 for the Wallingford Emergency 
Shelter. The Helicopter Golf Ball Drop was 
sponsored by C. Cowles and Co. at the Cham- 
ber’s 31st annual golf tournament presented 
by Component Engineers Inc. and held at the 
Farms Country Club in Wallingford. 

eee 

The Bushnell Park Foundation has 
received funding to repair and restore two 
historic statues in the park: Spirit of Victory, 
the Spanish American War Memorial, and the 
Horace Wells statue. The Edward C. and Ann 
T. Roberts Foundation awarded $15,000 for 
restoration of Spirit of Victory. The Horace 
Wells Trust Fund and the James McManus 
Fund of the Hartford Dental Society awarded 


Total Compensation & Benefits 


a combined total of $11,000 for work on the 
Horace Wells statue. Additional funding was 
provided by the city of Hartford. 
eee 
The Hartford Foundation awarded 
Brighter Futures Family Centers a grant 
of $780,000. Family Centers are designed to 
meet neighborhood families’ specific needs 
and interests, and foster young children’s 
success in school and beyond. The grant will 
ensure that Brighter Futures Family Cen- 
ters have the resources they need to offer 
programs and continue to directly support 
families and enhance opportunities for all 
Hartford children to learn and thrive. 
e@@e0e8 
The YMCA of Greater Hartford has 
received a grant from Voya Foundation to 
support the Y-BELL Power Scholars Acade- 
my, aprogram designed to increase academic 
achievement in underperforming and under- 
served youth in grades K-5. Power Scholars 
Academy provides structured learning and 
enrichment activities to more than 200 schol- 
ars from Hartford and East Hartford who are 
engaged in activities that will help reverse 
summer learning loss and prepare them for a 
successful 2015-2016 academic year. 
eee 
Community Health Resources received 
a $245,000 grant from the Hartford Foun- 
dation for Public Giving for its Hartford 
Latino Child and Family Services program. 
The program will offer a wide variety of 
behavioral health services to Spanish speak- 
ing children and families with aspecific focus 
on trauma. The program will also assist par- 
ents and caregivers with the skills and sup- 
port necessary to raise their children. 
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AN UNSCRIPTED, UNFORGETTABLE CONVERSATION 
LIVE AT THE CT FORUM 





- SAT.OCT 3.2015 - 
AT THE BUSHNELL 


THE NEAT BIG THING 


Cutting edge technology & innovations 
that will change our lives. 
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WA 
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PRESENTING SPONSOR 


StanleyBlack&Decker 


THE CONNECTICUT 


FORUM 
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TICKETS AND INFORMATION: 
§60.509.0909 o- CTFORUM.ORG 


Be there! CT Forum 2015-2016 season begins this fall. 





Fareed Zakaria Joi Ito 


G | Obal Th | n ke , Tech nology Visionary, LIFETIME PATRONS: Aetna | Connecticut Public Television and Radio | The Hartford Financial 
' ; Services Group | Lincoln Financial Foundation | The Rosalyn Group | Stanley Black & Decker 
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and Author MIT Media Lab 
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Congratulations to this year’s 
Lifetime Achievement Award recipients 


To succeed today, you need industry expertise and 
transformative advice to drive your business forward. 
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DIGITAL MARKETING can 
target your customers 
down to their die-hara 
love of yard goats 
with a penchant tor 
fine wine and fast 
roller coasters. 







Now, that’s money well spent. 


By incorporating a digital marketing strategy into your overall 
marketing plan, you will make your marketing dollars work harder 
for you. It will help you reduce waste and reach your specific 


audience — yard goats and all. 


The Pita Group has the expertise in both digital and traditional 
marketing to help you achieve the kind of success you want in 


this new digital world. 


Stop wasting your money and cal! us today 
at 860.293.0157 ext.10 for a complimentary 
audit of your digital brand presence. 





the 
MARKETING 
1a INTERACTIVE 
e group | proouctions | @O®O@O®@ | thepitagroup.com 
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LIFETIME ACHIEVEMENT AWARDS 2015 





Leaders promote community focus 


They don’t simply care about what happens within their 
own organization or sphere of influence. They have a broader 
purpose in life to improve the community at large. 

That’s a common theme that links Hartford Business Journal's 
2015 Lifetime Achievement Awards winners, who are being honored 
in this special section. 

Take Richard Sugarman, for example, 
who recently left The Connecticut Forum, the 
successful annual speaker series he founded 
in 1992, to lead anew Hartford nonprofit that 
will provide college scholarships and mentor- 
ing to inner-city students. Sugarman led both 
organizations to sate his inner desire to make 
the community a better place by expanding 
Hartford children’s college opportunities and 
creating an entertainment venue that allows residents to participate 
in ashared experience. 

Then there’s Ted May, who leveraged his success as a founding 
partner of a Glastonbury insurance agency to found and chair The 
First Tee of Connecticut. The nonprofit allows children who normally 
couldn't afford it to play golf. It also teaches kids important life and 
social skills and has touched the lives of thousands of children across 
the state. 

Sisters Maureen Faenza and Theresa Fonti have dedicated their 
lives to helping feed and comfort the poor. They co-founded and steer 
a $1.5 million-a-year nonprofit, The House of Bread, that feeds, shel- 
ters, educates and uplifts children and adults. For those in need, the 
sisters and their organization are a beacon of light and dignity. 

Finally, Webster Bank President Joe Savage’s “down-home” style 


( reat leaders are selfless and community oriented. 
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Achievement 


Does your 
late kyor-] ole 
MEASURE up? 


makes him a beloved figure at the Waterbury-based regional lender. 
But besides making important decisions that steer a $23.6 billion 
financial institution, he finds ways to give back to the community 
including chairing the United Way Campaign for the United Way of 
Central and Northeastern Connecticut. 

In our sixth installment of the Lifetime Achievement Awards our win- 
ners come from both the private and nonprofit sectors. They each dem- 
onstrate how hard work, dedication and com- 
mitment to excellence and the community can 
translate into professional and personal success. 

As you read their individual profiles join 
us in congratulating them for their many 
accomplishments. We’ll celebrate their suc- 
cess Thursday, Nov. 5 at a breakfast at the 
Bond Hotel in Hartford. Ted Sergi, former 
president and CEO of the Connecticut Sci- 
ence Center, will moderate the event, during which the winners will 
be asked to share their “secrets” of success. 

We'd like to thank our judges — John M. Horak, of Reid and Riege 
P.C.; Anne L. Elvgren, of Elvgren Associates; and Gene Sheehan, of 
Sullivan & LeShane Public Relations — who helped us identify our 
four winners this year. Their choices were tough as many worthy can- 
didates were nominated. 

And as we congratulate this year’s Life Achievement class, please 
remember that we'll be back next year looking for the next group of win- 
ners. We encourage all of our readers to nominate worthy candidates. 


— Greg Bordonaro 


Editor 
Hartford Business Journal 


DESIGN BUILDERS 


E.A. Quinn is the premier 
commercial landscaper in 
Connecticut, providing timely 
and professional service. 

We offer year-round, turn-key 


landscape services that ensure 
a business’s first visual 
impression is a positive one. 
E.A. Quinn will take care of 
your facility’s exterior so you 


don’t have to. 


EA, QUIN 


Ina: 


www.HartfordBusiness.com 


eaquinn.com 


sie O RL ooo men M ROME CIE-Linelalelelay 
Serving Southern New England 


county training activities. 


Project Features: 

- 7,000 SF maintenance facility 
- 5,300 SF burn building 

- Heavy concrete 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


GENERAL CONTRACTORS 


PDS Engineering & Construction served as General 
Contractor for the construction of a new maintenance 
facility and three-story burn building at the Hartford 
Regional Fire School. The facility offers up to date, 
Safe training and serves as a coordination point for all 
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The House of Bread Inc. 
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SPOTLIGHT ON: HEALTH & SAFETY 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
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passes 
solf passion 
on to next 
seneration 


By Karen Sackowitz 
Special to the Hartford Business Journal 


f you hit the links this summer you experienced the joy, passion and 
mission of Edwin H. “Ted” May, III, founding partner of Glaston- 
bury insurance and financial services agency May, Bonee & Walsh, 
and founder/board chairman of The First Tee of Connecticut. 

The First Tee started in Florida as a way to get kids who couldn't 
normally afford it to play golf. When May heard about the organization 
he thought it would be great for Connecticut. 

“Ted loves golf,” said Tracy Rice, First Tee’s manager of develop- 
ment and communications. “He loves what it represents and what 
j kids can learn from it.” 

SS a May’s involvement in the sport tracks back to the mid-1970’s when 

hen: = he began volunteering for the state’s PGA Tour event, the Greater 

ane ¥ ~ Tae Hartford Open, which went on to become the Travelers Champion- 

[at je ET sah: “ fos ship, an event that has an annual $20 million economic impact on the 

aaa % sel G ny s state. He has been a member of the tournament’s board of directors 

earth since 1982, joined by his wife Debbie and their three children, who 
are all active tournament volunteers. 

During the same two decades, May followed up his 1970 gradua- 
tion from Williams College and experience on active duty for the U.S. 
National Guard by undertaking a sales management training program 
with Phoenix Mutual Insurance Company in Hartford. After develop- 
ing his own insurance practice as an independent broker, he became 
a founding partner of May, Bonee & Walsh in 1985. 

For May, his efforts and career complete the circle of business and 
giving back to the community. 

“The First Tee was a natural outgrowth of the Greater Hartford 
Open,” he says. “The success of the program would not be possible 
without the support of my company and the business we built up over 
the years,” he says of the team at May, Bonee & Walsh. 

More than just a way for kids to learn the game of golf, The First Tee 
of Connecticut promotes the values that go along with the sport, he says. 

“It’s avery dignified and courteous sport and hobby, teaching val- 
ues like respect, courtesy, sportsmanship,” says Rice. “There is also 
honesty — you have to keep track of your own score, and persever- 
ance — even if you have a terrible hole, you have to keep going.” 

These attributes are formalized through The First Tee Life Skills 
curriculum, which is based on nine core values — honesty, integrity, 
sportsmanship, respect, courtesy, judgment, confidence, responsibil- 
ity and perseverance — as well as its nine healthy habits — energy, 
play, safety, vision, mind, family, friends, school and community. 

“Our kids walk out of the program as better students, more respon- 
sible people, and go on to be better adults because of the life skills and 
core values we teach, using golf as the vehicle,” says May. “What I find 
most satisfying is that we are now reaching 70,000 kids with programs 
in all the major cities in Connecticut.” 

May’s efforts both on the golf circuit and in the community have been 
recognized for years. In 2008, he received the Gold Key Award for his 
contribution to Connecticut sports, and in 2014 he was inducted into the 
Connecticut Golf Hall of Fame. In 2018, May was the recipient of the Mid- 
dlesex County Chamber of Commerce Most Outstanding Citizen Award. 

Thanks to his many years working as a PGA tour liaison, May has 
built and maintained an impressive list of professional golf contacts, 
which he doesn't hesitate to tap for the First Tee kids. 

“Ted knows golf pros like they are family. He can pick up the phone 
and get any of them at any time,” says Rice. “He will introduce them to 
the kids in the program every chance he gets. They can meet the pros, 
and even play alongside them.” 

Looking forward, May said he has no plans to slowdown business or 
his work with First Tee. 

“The potential is endless. It’s hard to believe, but every day we hear 
from people who want to bring in a school program, or run one at a 
YMCA, a boys’ or girls’ club, or a magnet school,” he says, hinting at 
the opportunities that await within those solicitations. “We are always 
looking for more teachers and coaches to expand the program.” 
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employee benefits 

Personal touch in your office: 
Always have a real person answer an 
incoming call — the old fashioned way 


Name of organization: May, Bonee & 
Walsh Insurance Services 

Title: Partner 

Size of organization: 21 employees 

Education: Bachelor’s Degree, 
Williams College Best business decision: Forming our 

Previous job: Phoenix Mutual Life business initially with terrific partners 
Ins. Co. and hiring a dedicated staff 

Best way to spot trends: Listen to 
our clients — their concerns and 
sense for their business, the economy 
and the region 

Your pet peeve: Compliance with the 
Affordable Care Act 








ON THE JOB 


Guiding business principle: Make 
recommendations to clients you 
would follow and live by yourself — 
for the future, not just the present 


Best way to keep your competitive PERSONAL SIDE 
edge: Strategic alliances with 


City of residence: Wethersfield 
brokerage, employee benefits and Favorite way to relax: Spending time 
investments with family 

Proudest accomplishment: Growing Hobbies: Grandchildren! Golf, skiing 
our firm consistently each year Last vacation: St. Andrews, Scotland 
over 30-plus years, with personal Favorite movie: “Caddyshack” 
customer service and solid client Currently reading: “A Portrait of My 
relationships Father,” by George W. Bush 

Favorite part of the job: Seeing Favorite causes: The First Tee of CT 
younger people in the firm come and Travelers Championship 
along and take responsibility Second choice career: None, never 

Least favorite part of the job: even considered 
Ever-changing regulations with 


national partners for insurance 


www.HartfordBusiness.com 
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Fall Hardest 


SEPTEMBER 25TH AT 5:30 PM 
$75 PER PERSON 
CALL 860.285.8660 FOR RESERVATIONS 
Enjoy five courses of culinary excellence prepared by 


Chef Rob Maffucci and the crew on our farm in South Windsor. 
PRESENTED BY 


Vito’s on the Farm 


653 RYE STREET, SOUTH WINDSOR, CT 
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POWER 
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ROM THE AFFORDABLE CARE 





Please join the Hartford Business Journal at The Society Room on Tuesday, 
October 6, 2015 for a panel discussion designed to educate around the issues 
and challenges of Health Care Reform. Breakfast will be served. 


Panel Discussion moderated by: 
Hartford Business Journal Editor 
Greg Bordonaro 








Panelists: Philip Vogel, Jim Wadleigh, Ken Lalime, 
president of CBIA CEO of Access CEO of HealthyCT 
Service Corp. Health CT 


Date: Tuesday, October 6, 2015 
Time: 7:30 a.m.-9:30 a.m. 


Presenting Sponsor: 


COMCAST 
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Where: The Society Room 
31 Pratt Street, Hartford 


Single Ticket Rate: $45.00 


www.HartfordBusiness.com 





Delivering In Print, 


nline. 


‘Our Events’ | ( BUSINESS. inPeron. 


Event Partners: 











The Society Room 
of Hartford 
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Savage's 
‘down-home’ 


style delivers for 
Webster Bank 


By Chris Dehnel 


Special to the Hartford Business Journal 


dent was the “longest victory lap in history,” according Sarah 
Barr, the Waterbury bank’s communications vice president. 

It began in the boardroom, went around the table, and spilled out 
into the hallway. 

The employees at the home office were happy; same with employ- 
ees at the branches. 

“It was that popular,” Barr said. “Joe is that popular.” 

Webster Chairman and CEO Jim Smith puts it this way: 

“I know I speak for the bank and the community when I say, ‘well 
done and well deserved Joe, ” Smith said. 

Savage's lifetime is full of achievements, both personally and at Webster. 

He plowed through the muddy field of the Great Recession when 
he was heading up the bank’s commercial division. 

He has an NCAA championship to his credit and runs a reason- 
ably large institution with a “down-home” style, what Barr calls, 
“the real deal.” 

“There is nothing fake about him,” Barr said. 

What does Savage think about all that praise? 

He joked that his style can be translated as “hokey,” but he would 
never change it. 

“It’s just me,” Savage said. 

Beyond his personal popularity, Savage helped guide the bank 
through the Great Recession, which hit Webster particularly hard. 
Bad loans cut into the bank’s earnings and hurt the company’s stock 
price, but Webster has experienced a strong recovery. 

Last quarter, Webster posted record net income of $50.5 million. 

Savage, who has spent 13 years at Webster, said he and the com- 
mercial team, which he led prior to being named president, decided to 
look the recession in the face and stare it down by tackling bad loans 
and keeping customers well informed. 

“IT think the key to all of it is that we talked to people throughout 
everything that had happened,” Savage said. “We assured people that 
we were working with them, that we were standing by them, that we 
cared about them, that we cared about their communities.” 

He paused for a moment. 

“And I think we have done alright as a result,” he said. 

Barr said Savage used his down-home approach to deal with indi- 
vidual and business customers during the recession. 

“During the Great Recession, when other banks were running away 
from their customers, we were running toward them,” Barr said. “That 
is Joe’s leadership. He coached, encouraged and even humored his col- 
leagues. He created an expectation of success and a beliefin their value.” 

Smith said Savage delivered a “consistently high performance” 
over a dozen years at the bank prior to being named president. 

One of Webster’s keys to success, Savage said, is acting like a com- 
munity bank, even though it’s one of the largest Connecticut-based 
lenders with $23.6 billion in assets. 

“The bank handles a lot of business loans that can be as small as 
$100,000 but we are also not going to ignore the opportunity to lead a 
$100 million deal where we would retain $20 million to $30 million,” 
Savage said. “We are comfortable as a community bank that can pro- 
vide, when needed, large bank product and services.” 

Savage also has a competitive drive to win, which can be traced 
back to his track-and-field days at Manhattan College. He was on the 
1973 NCAA indoor championship team that set anew world record in 
the distance medley relay. 

Savage ran the half-mile and the mile. 

Smith said Savage is both a coach and a friend who reinforces, “a 
winning culture.” 

“And he is a fierce competitor who models the values that bring 
Webster’s 3,000 bankers together,” Smith said. 

Barr said the “same drive and determination that he brings to the bank,” 
Savage brings to his community service as well. 


J oe Savage's 2014 appointment as Webster Financial Corp.'s presi- 


www.HartfordBusiness.com 
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Savage, a Simsbury resident, was the 
chair of the 2013-2014 United Way Campaign 
for the United Way of Central and Northeast- 
ern Connecticut. 

He serves as a director of the MetroHart- 
ford Alliance and the Travelers Champion- 
ship committee. 

He also serves on the board of the Bushnell 


Performing Arts Center and the Connecticut 
Bankers Association. 

He is a director emeritus for the Connecti- 
cut Business and Industry Association. 

“This business lets me maintain my com- 
petitive nature and still do something that is 
good for the state, the people and the com- 
munities in which they live,” Savage said. 





Name of organization: Webster Bank 

Title: President 

Size of organization: 3,000 bankers 

Education: Bachelor’s degree from 
Manhattan College; MBA from Seton 
Hall University 

Previous job: Executive vice president 
of communications and energy 
banking group for CoBank in Denver 
(1996-2002) 


ON THE JOB 


Guiding business principle: Creating 
an exciting, fun and competitive 
workplace 

Best way to keep your competitive 
edge: Remain intensely physically 
active 

Proudest accomplishment: Pride 
| take in generational event — how 
Webster helped customers during the 
Great Recession. | can’t say enough 
about being such an integral part of a 
group who ran towards our customers 
in their time of need, and not run away 
from them. We didn’t blink. 

Goal yet to be achieved: To actually 
become good at golf 

Favorite part of the job: Interacting 
with the people | work with 

Least favorite part of the job: 
Meetings that run too long 


Personal touch in your office: Photo 
of me and my son on one of the 
Colorado 14ers (mountains) 


Best business decision: Coming 
back to Connecticut and joining 
Webster Bank 
Worst business decision: Should 
have bought more Webster stock 
during the Great Recession 
Biggest missed opportunity: Ditto 
Best way to spot trends: Watch your 
kids — they’re on to the next big thing 
Next big move: Launching golf career 
Your pet peeve: Nay-sayers 


PERSONAL SIDE 


City of residence: Simsbury 

Favorite way to relax: Golf, swim — 
exercise ... . It’s cathartic. 

Hobbies: Golf, gardening, being on 
the lake 

Last vacation: Cancun, Mexico 

Favorite movie: “Braveheart” 

The car you drive: Cadillac 

Currently reading: “Sherwood” 

Favorite cause: Catholic Charities/ 
United Way 

Second choice career: Track coach 


PAN AMERICAN MODERNISM 


Avant-Garde Art in Latin America and the United States 


Art Gallery 


UNIVERSITY OF SAINT JOSEPH 


1678 Asylum Avenue, West Hartford CT 
860.231.5399 www.usj.edu/panamerican 


September 25 through December 20, 2015 


OPENING RECEPTION / RECEPCION DE APERTURA 


Thursday, September 24, 5:30 - 7:30 p.m. 


THIS EVENT IS FREE AND OPEN TO THE PUBLIC / 
ESTE EVENTO ES GRATIS Y ESTA ABIERTO AL PUBLICO 


Pan American Modernism: Avant-Garde Art in Latin America and the United States was developed by 
Lowe Art Museum, University of Miami, with tour organized by International Arts & Artists, Washington, 
D.C. At the Art Gallery, USJ, it is supported in part by Connecticut Humanities, an anonymous donor, 
Cigna, and the Karen L. Chase ‘97 Fund. Media Sponsor: Hartford Business Journal. 


IMAGE Eduardo Abela. Mujer (Woman). Late 1920s. Oil on canvas. Collection of Lowe Art Museum, 


University of Miami. 


UNIVERSITY OF MIAMI 


J 
LATINO: 


SOO YEARS OF HISTORY 


INTERNATIONAL 


ARTSUARTISTS 





www.HartfordBusiness.com 


cThumanities 


The six episodes of this PBS documentary series will be introduced by scholars and followed by community discussions. 
Screenings will take place between September 2015 and April 2016. For dates and locations call 860.231.5743 or 

visit www.usj.edu/latino500. Latino Americans: 500 Years of History has been made possible through a grant from al 
the National Endowment for the Humanities and the American Library Association. 
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> Family Day at the Art 
Gallery / Dia de la 
Familia en la Galeria 
Sunday, October 18 
1:00 - 3:00 p.m. 
FREE AND OPEN TO THE PUBLIC 


Edward J. Sullivan 
Geometry and Gesture: 
Observations on Abstract 
Art of the Americas / 
Geometria y gesto: 
Observaciones sobre 

e/ Arte Abstracto de las 
Américas 

Vincenza Uccello 

Fine Arts Lecture 
Tuesday, December 1 
7:00 p.m. 

Hoffman Auditorium, 
Bruyette Athenaeum, 
USJ 

FREE AND OPEN TO THE PUBLIC 


UNIVERSITY OF 
SAINT JOSEPH 
GO NNEC hveGw £ 
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Strong community 
sense guides 


Sugarman’s 
Career 


By Karen Sackowitz 
Special to the Hartford Business Journal 


H artford may be our Capital City, but to Richard Sugarman it is 





something less formal. 
“The Greater Hartford community is asmall town,” he says. 
“We can relate, connect and feel like we belong somewhere. This is a 
shared experience.” 

That reference point inspired Sugarman to create The Connecticut 
Forum, an annual series of panel discussions held at The Bushnell, 
where honest, civil, insightful dialogue is the order of business. This 
fall will mark the Forum’s 24th year. 

“We can look around every day and ask, what makes communities 
healthy? How can I make this a better community for everyone?” Sugar- 
man says. “It’s opening your eyes and seeing who and what is around you.” 

Sandra Rodriguez worked with Sugarman when the Forum was 
just an idea, and became involved as he built it. 

“He made everyone feel like they were a part of something,” she 
says. “The Forum is sustainable today because Richard’s leadership 
enabled so many people to make up the pieces of it.” 

Sugarman credits the open dialogue the Forum promotes. 

“So much of what we hear comes to us in soundbites and headlines. 
Here, we can talk about issues in a thoughtful way,” Sugarman says. “The 
mission of the Forum is entertainment, a shared experience, and the good 
feeling that we did something together. It has great value for the community.” 

Forum topics and panelists are proposed and decided by Forum 
members and sponsor participants, with additional input from the 
community. 

“That means lots of people, lots of ideas. A broad range of topics,” 
Rodriguez says. “Sometimes Forum panelists represent opposing 
views, but they always learn something from each other and are able 
to broaden their perspectives respectfully.” 

Whatever the topic, each Forum event is designed to be direct and 
inclusive, Sugarman says. 

“We had a Forum called ‘An Honest Look at Mental Illness’ and 
another called “Being Gay. Direct titles give permission for honesty 
and openness,” Sugarman says. “Sometimes a topic will lend itself 
to more outreach. Our talk on ‘American Women in Focus’ led to the 
formation of the Connecticut Women’s Hall of Fame.” 

A 1993 talk on race relations led to the formation of the CT Youth 
Forum, an offshoot that continues to impact the community. 

“The first Youth Forum leaders are now in their early 30s and are lead- 
ers in the community,” Rodriguez says. “Whether through their families or 
jobs, the majority improved their lives to drive the success of their futures.” 

This past spring, Sugarman stepped down from his role at the 
Forum. His wife, Doris, remains the organization’s executive direc- 
tor. Reflecting on his legacy, one theme stands out. 

“The Forum, both as an organization and on a personal level, never 
succumbed to incendiary temptations to be cookie cutter or to become 
institutionalized in an approach to persevere,” he says. “We’ve remained 
100 percent pure to our mission and values, and have never done any- 
thing for any other reason than that it fits our mission. Never once.” 

With his time at the Forum behind him, Sugarman decided to take 
some time off to contemplate his next move. It didn’t take him long 
to figure it out. 

“I had planned on six months of reflection, but it was more like a 
long weekend,” Sugarman joked. 

Perfect timing led Sugarman to anew opportunity with nonprofit startup 
Hartford Promise, a large-scale scholarship fund and college success pro- 
gram whose mission aligns perfectly with Sugarman’s view of community. 

“We fight for our own kids, but there’s something problematic. 
Everyone can’t advocate evenly,” he says. “What about the next child? 
How can I help the circumstances of every child?” 

The goal of Hartford Promise, he says, is not just to get high school 
students into college, but to start in high school by making pupils 
college-aware, helping them adapt into a college-going culture, and 
getting them college-ready. The program also focuses on families. 

“Many of our scholars will be first generation college goers. Their fami- 
lies need exposure to the concept and support during the high school 
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ON THE JOB Personal t uch your office: 
Buckeye stickers. 


years,” Sugarman says. “Once the scholars get | love starting things and all the risks, 
to college, we make sure they’re comfortable uncertainties, deadlines and creativity )JUDGMENTCALLS 
with the transition and support them through that goes with startups. | also love the Best business decision: It’s still ahead 
the first year with adult and peer mentors.” execution follow th rough of new ideas. of me. 
In 2016, the first group of 140 high school Se eo nee etme le oro eee erst business CSc icioni: Leaving a 
seniors will enter the program. My HUGS Eimtel 2 URIS) OOM WO Ue great investment firm to join another 
“It’s truly transformative, for the indi- our mission and values. firm because of more money. | have 
viduals and for the community, as these Best way to keep your competitive found that money motivated icp 
scholars go on to help other scholars, work edge: Listen intently. Put the effort, usually turn out badly 
in the area, live here, and so on,” he says. “It care and attention into everything we Best way to spot tronde: Be truly 
represents large-scale systemic evolution do to make it the very highest quality. curious. read a lot. and eaneae and 
and change.” Proudest accomplishment: The CT explore all cane of weidiaeae 
Rodriguez said Sugarman will set the bar Forum has always been 100 percent Next big move: Launching and leading 
very high to create as much change as he pos- pure to its mission and core values, Leitord eeariiee a new large- 
sibly can. GY ereCOM Promising OF Onin nto scale college scholarship fund and 
“If anyone can make it successful, he can,” and small temptations. college success program for Hartford 
Rodriguez says of her mentor’s new challenge. Goal yet to be achieved: Helping our 
No doubt Sugarman has more achieve- 
ments to reach in his lifetime. a 
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PERSONAL SIDE 


¢ id P’ san ng 
with anyone about them. | love to do 
yard work and fix things around the 
house so much that | will actually help 
all my neighbors take care of their yards 
and appliances. That is just a joke ... .| 
never want to touch a tool or rake. 

Last vacation: Carmel, Big Sur, the 
Oregon Coast 

Favorite movie: “Dead Man Walking” 

The car you drive: |’m driving my 
fourth Mini ... .a bronze and white 
Countryman 

Currently reading: “Far From The 
Tree,” by Andrew Solomon 

Favorite cause: Improving the lives of 
children and families in Hartford 

Second choice career: Furniture maker 
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allows me to offer my 


most successful private insurance exchange for small business — em ployees a valuable 


is the solution. benefits package while 
With Health Connections you simply set your contribution level hel pin g to control our 


then let your employees choose a plan from Aetna, ConnectiCare, 
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there's something for everyone with CBIA Health Connections. 


Richard P. Ramondetta 


Contact your agent for a quote or call 860.244.1900. President 


Alloy Specialties, Inc. 
Manchester 


www.HartfordBusiness.com 
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devote 
life to feedings 
Hartford’s poor 


By John Stearns 


jstearns@HartfordBusiness.com 
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isters Maureen Faenza and Theresa Fonti reached out to Hart- 
ford’s poor and hungry 35 years ago by offering free coffee and 
stale doughnuts. 

The Catholic nuns never dreamed then that their mission to feed 
the poor would become what it is today. 

“Never,” they said, almost in unison, from their modest office at 
1453 Main St. 

Today, they steer a $1.5 million-a-year enterprise, The House of Bread, 
that feeds, shelters, educates and uplifts children and adults. For those in 
need, the sisters and their organization are a beacon of light and dignity. 

“We never had aplan,” said Fonti, 76, co-director with Faenza, 69. “Our 
purpose was to go out and feed people. Our purpose was to be present 
to people who were sort of rejects or alone or needed companionship.” 

They started small, setting up atable in the teen center at Sacred Heart 
Church, but no needy came, so they sought a location more visible to the 
poor, finding one at the San Juan Center on Main Street. They were soon 
discovered and later moved to a larger location and expanded several more 
times over the years, adding services beyond food as they saw the need. 

Faenza and Fonti are a sponsored ministry of their community, 
———— the Sisters of St. Joseph. The sponsorship ensures the mission will 
continue after they’re gone. 

The work is sometimes challenging. But they’re fortunate to have 
what Faenza calls a wonderful board of directors. Their team also 
includes 22 full- and part-time staff and about 150 to 200 volunteers. 

House of Bread comprises the soup kitchen at 27 Chestnut St., 
serving breakfast and lunch meals totaling about 1,500 per week, and 
Kids Café, preparing about 500 meals a day delivered after school to 
children at various locations. 

House of Bread also provides transitional housing for men and women 
in substance abuse recovery programs; a day shelter; Helping our Mothers 
through Education (HOME), where women with children can prepare for 
their GEDs and receive child care; child mentoring; English and refugee 
services through Jubliee House; job training through its Food Education 
and Service Training program (FEAST); and a thrift shop. 

Carl Zyskowski, president of the House of Bread board, said he is 
heartened by the growth of the organization, which “touches upwards 
of 1,000 people every day,” after being founded “out of a trunk filled 
with doughnuts and coffee.” What it does is “vast and it’s magical,” he 
said, crediting Faenza and Fonti for their work. 

“They've had the ability to touch so many lives in so many different 
ways for the past 35 years,” he said. 

House of Bread probably has the most daily impact on Hartford’s 
needy, Zyskowski said. 

“The dynamic of these two women brings out goodness in people,” 
he said. “People want to go there to help or to volunteer because of 
what they've created and it’s an amazing thing.” 

Faenza and Fonti enjoy seeing those they help improve their lives. 

“Yes we're feeding people and we'll probably always feed people, but 
what helps me keep going is the people who have gotten up by the boot- 
a i] straps and done something,” Faenza said. “To see families and little kids 
Theresa Fonti os | come and today they’re going to college — you know it’s wonderful.” 
(standing left) > 3 Sen on Their work can be extremely emotional. One example was a man, 
and Maureen £3 => >. who about 25 years ago visited them often for breakfast. They visited 
Faenza (sitting = ~ — -—  himon Christmas Eve in the abandoned building where he lived on the 

-< ~ BAe dirt floor of abasement. He gave them a card with Merry Christmas mis- 
spelled and $1 inside. They still have that card and dollar bill, Fonti said. 

They also work as ateam, complementing each other’s personali- 
ties and strengths. 

“We get along very well; we’re very different,” Fonti said. “I think 
I’m much more structured than Maureen, but she’s taught me some 
freedoms, too, like letting go of some things, and not worrying about 
it. So it’s a good balance.” 
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Continued on page 28 
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THE BASICS 


Maureen Faenza 





teacher, religious eacation di irector 
in a parish 


ON THE JOB 


Guiding business principle: 
Treating people fairly and trying to be 
non-judgmental 

Best way to keep your competitive 
edge: Being aware of what is 
happening in the nonprofit world 

Proudest accomplishment: Working 
with a board of directors who 
embrace the mission of the House of 
Bread and do all they can to help us 
accomplish that mission 

Goal yet to be achieved: Still in the 
thought process 

Favorite part of the job: Creating new 
projects 

Least favorite part of the job: Asking 
for money 

Personal touch in your office: Open- 
door policy 


Best business decision: Always 
trying to respond to the needs of 
those in the city who are often ignored 

Worst business decision: Having to 
maintain property outside of the state 

Best way to spot trends: Collaborate 
with other agencies doing similar work 

Next big move: Retirement 

Your pet peeve: Hartford is my 
hometown. It gets a lot of bad news, 
but | think it’s a great city. 





PERSONAL SIDE 





City of residence: Hartford 

Favorite way to relax: Reclining in my 
favorite chair and reading a good book 

Hobbies: Cooking and reading 

Last vacation: Road trip out west: 
Utah, Arizona, and Colorado 

Favorite movie: “The Godfather” 

The car you drive: Ford Five Hundred, 
2005 

Currently reading: “Nightingale,” by 
Kristin Hannah 

Favorite cause: House of Bread 


www.HartfordBusiness.com 






Theresa Fonti 





earl “cael pastoral associate 


ON THE JOB 


Guiding business principle: Respect 
and dignity for clients, staff and 
volunteers 

Best way to keep your competitive 
edge: Continue to address the needs 
of the poor through collaboration with 
other not-for-profit agencies 

Proudest accomplishment: 
Successful fundraiser that helped 
expand our feeding programs 

Goal yet to be achieved: End 
homelessness 

Favorite part of the job: Being with 
our clients, seeing our mothers 
receive their GED, and sharing this 
accomplishment with their families 


Least favorite part of the job: : 
Feeling of frustration when seeking Simsbury Bank’s Cash Management Suite gives 


help in finding housing you the flexibility to simplify and manage the 


Personal touch in your office: All are . 
welcome flow of money through your organization. 





Whether you need to view and conduct business 
, | Dee online or are looking for automated financial 
with latest literature, keeping in touch 
with similar organizations services, we can offer a comprehensive package 
JOSE) OES MMe tailored to your unique business needs. 


PERSONAL SIDE 


City of residence: Hartford 
Favorite way to relax: Gardening, _ 
going for walks, being with family To learn more, visit 
Hobbies: Gardening, walking with friends Simsbu ryBan k.com/CashManagement 
Last vacation: Jersey Shore 
Favorite movie: “Gone with the Wind” 
The car you drive: 2003 Toyota 
Currently reading: “The House | 
Loved,” by Tatiana DeRosnay 
Favorite cause: Children in need 


Best way to spot trends: Keep up 








Simsbury Bank. 


i= FDIC Bank this way. 
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Fonti explained, “She dreams, ‘Let’s do 
this, and let’s do that, how about this kind of 
project?’ And I'll start pulling in the reins.” 

Faenza acknowledged some scream- 
ing matches in the past, too, adding, 
“There’s been some days.” 

But the relationship works, with a lot of 
give and take, Fonti said. Faenza agreed, 
joking that she’s the one mostly giving in. 

They bounce ideas off each other and 
reflect on them together, which has been 
a big help, Fonti said. 

They don’t necessarily reflect on what 
they’ve created; there’s too much work to do. 

“I just think we do what we have to do 
and I don’t think much about this magnifi- 
cent organization,” Fonti said. “I just do it 
and you do it with simplicity and hope that 
God will continue blessing us.” a 


Join Us in recognizing these 





John M. Horak is a stockholder in 
the Hartford law office of Reid and Riege 
PC. Horak is a member of the firm’s business 
law practice area and he is the founder of the 
firm’s nonprofit orga- 
nizations _ practice 
area. He is a regular 
contributor to the 
Reid and Riege Non- 
profit Organization 
Report, a quarterly 
publication distrib- 
uted throughout the 
United States. 

Horak has pub- 
lished several 
articles and editorials on various legal and 
policy issues in Philanthropy Magazine, 
the Hartford Courant and the Connecticut 
Law Tribune. He writes a regular column 
called “Rule of Law” for the Hartford Busi- 
ness Journal. Horak speaks regularly to 
professional and industry groups within 
the United States. He has served as a board 
member of several different nonprofit orga- 
nizations throughout Connecticut, and is 
currently serving on the board of HARC Inc. 

Horak received his law degree from the 
University of Notre Dame Law School and his 
bachelor’s degree from Dartmouth College. 
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Edwin H. May, Ill 


Richard Sugarman Sisters Mau 


Theresa Fonti 


Winners’ Panel Discussion Moderateq By. lec aera! 


Anne L. Elvgren is president of Elvgren 
Associates, a business development consulting 
firm serving professional and financial services 
organizations and small businesses. Her ser- 

vices focus on activi- 
ties that build brand 
awareness, drive 
revenue and develop 
long-term client rela- 
tionships. Her back- 
ground includes over 
25 years of market- 
ing and management 
experience and she 
most recently served 
as chief marketing 
officer at Robinson & Cole and BlumShapiro. 

Elvgren’s active involvement in the busi- 
ness community includes membership in the 
MetroHartford Alliance, Connecticut Busi- 
ness and Industry Association, and the Con- 
necticut Women’s Council. She is a trustee 
and executive committee member of The 
Mark Twain House & Museum, an overseer 
and marketing committee member of the 
Bushnell Center for the Performing Arts, cor- 
porator of the iQuilt Partnership, member of 
Connecticut’s Culture and Tourism advisory 
committee, and member of the Goodwin Col- 
lege Community Leadership Council. 
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Anne L. Elvgren 





Gene Sheehan brings more than four 
decades of communications experience in Con- 
necticut to his position as the managing partner 
of Sullivan & LeShane Public Relations (SLPR). 
While at SLPR, Shee- 
han has served as a 
senior-level counselor 
for a blue-chip cli- 
ent base consisting 
of some of the state's 
most prominent and 
successful companies. 

Sheehan is called 
upon regularly for his 
crisis communication 
skills and managed 
the communications for a workplace shooting 
that was the deadliest in Connecticut history. 
Sheehan maintains relationships based on mutu- 
al respect with key media contacts throughout 
the state. He also maintains a high profile as a 
community leader having served as past board 
chairs of Hartford’s Camp Courant, the Metro- 
Hartford Alliance’s Healthcare Task Force and 
the Hartford Chamber of Commerce. Sheehan’s 
creative work has been recognized with national 
and international awards for excellence includ- 
ing the prestigious G.D. Crain award for the best 
public service campaign in the country. 

He received the Hartford Business Journal’s 
Lifetime Achievement Award in 2014. 


Gene Sheehan | 


Mivedtaats 


iy A \\//\ 3S 


The Lifetime Achievement Awards gives us the opportunity 
ios o)di ale Cele|=lial-lanlalomig(om @)l|(-lecme)melelmexe)anlaalulaliavae)meleyia 
networking and the exchange of well earned wisdom. This 
ceremony will recognize successful leaders within their 
(ore) an) = lahyamialsi) aul alelelsiiavarclalemelelarerelaalaalelaliays 


mmemocr 5, 2015 


7:30 — 9:30 a.m. 


The Bond Ballroom 338 Asylum Street, Hartford 
Single ticket price: $65; Table of ten: $600 


(Single ticket-$75/person and $700 for a table AFTER October 29th) 


To register, visit: 
Amy Orsini at aorsini@HartfordBusiness.com or call 860.236.9998 ext. 134 


or contact 
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FREE Admission FREE Screenings 
FREE Flu Shots Blood Pressure, Glucose, 


Cholesterol, Skin 
& More! 







NEW LOCATION: 
XL CENTER! 


S¢NBC 


CONNECTICUT 


OCTOBER 17&18 


1OAM-5PM 
XL Center, Hartford, CT 





















FAMILY FUN 


Inaugural H&W Family 5K! Ticket To Every 
VIP Meet & Greets, ae 
Face Painting and More! Attendee! 


Visit nbcconnecticut.com and search “Health” for more information. Call 860-313-4257 if you would like to be a vendor. 
"500 flu shots available per day. “Hartford Wolf Pack tickets available while supplies last. 
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Left to right: Greg Gondek, from sponsor com- 
pany ACT Group; Josh Solomon, Hartford Yard 
' Goats; Mike Restall, Hartford Yard Goats; and 

Joe Zwiebel, Hartford Business Journal 


The 2015 CFO of the Year winners, left to right: Michael 
Ciarcia, Costello Industries; Glenn Maclnnes, Webster 
Bank; Laurie Whelan, Hospital For Special Care; Mike 

Sorenson, Insurity 













| Scott Trenholm, left, from sponsor 

! company Grant Thornton networks | 
with Norm Yester from Nicola, 

| Yester & Company PC 
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Winner Michael Ciarcia, second from right, AK | 
celebrates with his colleagues N 
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Sponsors and winners of the CFO of the Year 

Awards, left to right, front row: Donna Collins, Hartford 
Business Journal; Michael Ciarcia, Costello Industries; 
Glenn Maclinnes, Webster Bank; Mike Sorenson, 
Insurity; Laurie Whelan, Hospital for Special Care; 





Keynote Speaker Josh Solomon, and Joe Zwiebel, Hartford Business Journal. Back 
owner of the Hartford Yard Goats, row, left to right: Sponsors Greg Gondek, ACT Group; 
talks about Minor League Baseball, Tim Durkin, AON; Dana Wilson, Grant Thornton; and 
ph ecard finance, philanthropy and fun Jason Madrak, Harvard Pilgrim Healthcare 


celebrates after the event 
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Empower Results® An instinct for growth: 


BUSINESS 
JOURNAL foo. guns | Fone 


CO-COMMUNICATIONS 


MARKETING & PUBLIC RELATIONS 


PROMOTION 


You Name It. We’re On It.™ 
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oyatcaqenantverateyars 
Glenn Maclinnes. 


We are pleased to congratulate Glenn on being named 


2015 CFO of the Year by the Hartford Business Journal. 


At Webster, living up to our customers, communities 
and each other is what matters most. It is part of 
our core values brought to life by our leaders 
and our bankers. And it is their dedication and 

fob anbaabhuaak-sauandemayco)bimaak-hamaat-N.¢-mbhm- Mie ae nanctoia 
organization. 
Glenn |. MacInnes 


Executive Vice President and 
Chief Financial Officer, Webster Bank 


(y) Webster’ 


LIVING UP TO YOU™ 


Commercial & Institutional | Business | Private | Personal 


Webster Bank, N.A. Member FDIC. Equal Housing Lender {=} 


©2015 Webster Financial Corporation. All rights reserved. The Webster Symbol is registered in the U.S. Patent and Trademark Office. 
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JUST 
ASK 


AROUND. 


Count on Cox Business—thousands of our 
customers in Connecticut already do. 


Ask around and switch today. 


COx% 


Business” 


$3 ue per mo* 


for 12 months with a 2-year agreement 


COX BUSINESS VOICEMANAGER™ 


20+ PROFESSIONAL 
features including Caller ID, Call Forwarding & Three-Way Calling 


UNLIMITED 
nationwide long distance calling included 


ASK ABOUT 
Readable Voice Mail 


NEXT-DAY INSTALL WITH SATURDAY AND 
EVENING APPOINTMENTS AVAILABLE CALL (800) 367-1762 | VISIT COXBUSINESS.COM 


*Offer ends 1/3/16. Available to new commercial subscribers of Cox Business VoiceManager™ Essential with unlimited nationwide long distance. Monthly service fees increase to $45 in months 13-24. Prices based on 2-year service term. Early 
termination fees may apply. Up to 9 additional Cox Business VoiceManager™ Essential lines with unlimited nationwide long distance may be added for $35 per line per month for 12 months and then would increase to $45 in months 13-24. 
Prices exclude equipment, installation, taxes, and fees, unless indicated. Phone modem provided by Cox, requires electricity, and has battery backup. Access to E911 may not be available during extended power outage or if modem is moved or 
inoperable. Next-day installations are subject to availability; eligibility restrictions may apply and may require expedite fees. Discounts are not valid in combination with or in addition to other promotions and cannot be applied to any other Cox 
account. Services not available in all areas. Other restrictions apply. © 2015 Cox Communications, Inc. All rights reserved. 
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